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ABSTRACT

This is an integration research that integrates qualitative research and quantitative
research. The objectives studies are principles and concepts of business and Thai business ethics,
the Office of the Consumer Protection Board’s performance, and the experience of the ethical
problems and the business ethics according to the Thai consumers’ expectations and the
shareholders expectation.

The documentary research found that the businesses were men’s job responsibilities that
were about production, sale, and service for consumers. The businesses invested to receive profits;
whereas, they must also face risks. Moreover, the businesses need sustainability, progress, and
response to the society that was implicit impulsion to follow the business ethics. They consisted of
businessmen to consumers, businessmen to competitors, businessmen to officials, businessmen the
relationship of employees, businessmen to society, and employees to businessmen.

The Office of the Consumer Protection Board had the most important role to protect the
consumer and their rights. It saved the consumer in five ways: labeling, advertisement, contracts,
law, and public relations.

Considering the experience of business ethical problems the research found that the major
samples confirmed to have the experience at a medium level. As for the business ethics according
to the consumers’ expectation, the samples indicated 7 items at the highest level, while the other 13
items were indicated at a medium level.

The suggestion is that the Office of the Consumer Protection Board should pay more
attention to the business ethics according to the Thai consumers’ expectation whenever the Board

1Ssues new policies because those policies may be the consumers’ real needs.
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