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This independent study was to study customers’ attitude towards Ayudhya Loan
Protection (ALP) of Bank of Ayudhya Public Company Limited (BAY) in Bangkok
Metropolitan. The samples were 300 customers of loan service with life insurance. The data was
collected by questionnaire and descriptive statistics were presented in frequency, percentage and
mean,

The study showed that most respondents were female, aged between 31-40 years old,
married, and hold a bachelor degree. Most respondents were workers of private companies and
had monthly income between 10,001 — 30,000 baht.

Regarding cognitive component, most respondents’ knowledge are information could
be acquired from credit officers, ALP was a life insurance for the BAY loan customers, and ALP
could be applied at all branches over the country.

Regarding affective component, most respondents’ opinions and feeling towards the
ALP are less anxiety and have some level of safety due to the protection, the ALP could be
applied at all branches over the country, and the liability of loan would not be others’ obligation.

Regarding behavioral component, most respondents bought the ALP at the price not
over 1,000,000 baht, effective period 6-10 years, and paid insurance premium by bank loan.
When the respondents demand the next loan services, they certainly would buy the ALP.

Most respondents’ attitudes with respect to the cognitive element was moderate. They
agreed with the ALP and will certainly apply for the ALP service next time because there was an
easy payment of the insurance premium: pay only once and cover the whole period of the housing

loan contract.





