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The objective of this independent study was to study consumer attitudes towards KTB
-Leasing service of Krung Thai Bank Public Company Ltd. The data was collected from a
-questionnaire distributed to 380 customers with personal saving bank account; 190 of these had
~used KTB Leasing service and 190 customers had never used the service. The data was presented

with descriptive statistics in the forms of tables, percentage, and mean.

The results of the study show that most questionnaire respondents were female of
21-30 years old, with Bachelor’s degree. They were government officials/public enterprise
employees, with salary of less than 10,000 baht/month. The most bank services they used were
deposit/withdrawal and money transfer. The next frequently used services were utility payments
and loans,

In terms of attitude factors conceming awareness of service information, it was found
from the study that 87.9% questionnaire respondents were aware that Krung Thai Bank offered
leasing service. The products that the respondents asked about the most were motorcycles,
computers, and electrical appliances, respectively. The most effective information source about
KTB Leasing was from the recommendation by the bank’s staff. Most respondents understood
about criteria and procedure of the service at the medium level. Most respondents understood
about criteria and procedure of the service at the all most, except criteria and service procedure

* was the one-day approval and procedure of the leasing that is not necessary guarantor.

Customer attitudes towards mix-marketing factors for KTB Leasing, Chai Pra Kamn
Branch, were at the high level in the following order: staff, process, physical appearance, price,
product, place, and marketing promotion.

In terms of behaviors, it was found that most questionnaire respondents who had
experience using KTB Leasing service were male, with Bachelor’s degree. The products they
bought the most were computers, motorcycles, and mobile phones, respectively. In general,
problems concerning using KTB Leasing service were not found except that some products did
not offer home delivery and the customers had to do their own pick-up. For those who did not
have experience using KTB Leasing service, the most reason was they did not know about the
service. It was likely that they would try KTB Leasing service in the future because they were
already Krung Thai Bank’s customers. For most questionnaire respondents, it was likely that they

would recommend KTB leasing to others.





