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ABSTRACT TE145170

The objective of this independent study was to find out the customer attitude towards
Maeklong Fishery Cooperative in Mueang district, Samut Songkhram province. The data
collecting method used was accidental sampling through questionnaires which were given out to
400 customers. The data analysis process used descriptive statistic: frequency, percentage, mean
and standard deviation. The rating scale consisted of 3 levels: positive, neutral and negative.

The result was found that the sampling customers in general had neutral attitude
towards Maeklong Fishery Cooperative. For the behavioral component, the attitude was positive.
As for the cognitive and affective component, the attitude of the customers was neutral.

For the cognitive component, the customers had positive attitude towards the issue of
the quality and freshness of seafood products. As for the fairness in price, cleanliness and public
relations, the attitude was at a was at a ncutral level.

For the affective component, the customers had positive attitude towards the wide
variety of seafood products with quality satisfaction guaranteed at negotiable prices. As for
sufficient parking space, measures in maintaining cleanliness of the market area and seafood

price, the customers had neutral attitude.
For the behavioral component, it was found that customers had the tendency to choose

going to the fish market where quality and price came to mind even with the possibility of little
change in prices. In general, the customers showed positive attitude towards continuing to use the
services of this fish market. In terms of services provided by the workers that might motivate the
customers to choose this market, the odor control that might influence the customers to choose
another fish market and the latest high technology in services that might influence the customers

to decrease their use of this market, the customers had neutral attitude





