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ABSTRACT TE132668

The objectives of this study was to study the attitudes of car owners in Mueang district,
Chiang- Mai province toward diesel engine passenger cars. The study had focused on 320 car owners
in Mueang district, Chiang Mai province by using questionnaire surveying method. The over all data
was analyzed using descriptive statistic in terms of frequency value, percentage value and arithmetic
means by SPSS for Windows program.

Most of the car owners are males, aged between 31 —40 years old. They work for government
and state enterprises. The highest percentage of respondents have an income between 5,001 ~ 15,000
Baht per month.

The results of the cognitive component study revealed that most of the respondents agreed
that new era diesel engine: is lower on noise and black smoke than the past, has durable engine, is
smooth driving, has good acceleration and speed, is economy fuel consumption, has a variety of

-product price level, is valued for money and has a good resale price. It will have an increase in
product price in the future, has ease of availability, it has a lot of car service centers and garages with
easy to access and located in everywhere. Most of the respondents further agreed that they want more
car exhibitions that feature diesel engines, as well as television documentaries, sales representative.
These factors will educate the public on the advance and benefits of the diesel engine. Local car
service centers who are also knowledgeable about diesel engines will also influence the public
purchasing of these engines.
The results of the affective component were mainly found that the respondents have moder-
ate affection for diesel engine passenger cars.
The behavior component results showed that 22.4% would “certainly buy” and 37.3% “may

buy” diesel engines passenger cars in the future.





