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ABSTRACT TE133759

The objective of this study is to study attitudes of computer users towards licensed
software in Mueang District, Chiang Mai Province.

The samble of this study included 200 computer users in Mueang District, Chiang Mai
Province. A qnestionhaire was used in collecting data. Statistical tool used were frequencies,
percentages, mean, two samples t-test, ANOVA and Chi-square.

Most respondents were between 20-29 years old and having average income of 5,000-
10,000 Baht per month. Their level of study was bachelor degree and they had a moderate level
of understanding how to use the computer. A majority of the respondents owned a personal
computer in their accommodations and bought licensed software to use in their computers,

Regarding the study of the respondents’ attitude towards licensed software it was
founded that, in the cognitive component, most of the respondents understood that iicensed
software has high quality CD’s, are efficient in operation, easy to install, well-known brands,
contains manuals, beautiful and durable packaging, contains a warranty, offers an after sale
service, expensive, unable to bargain the price, advertises in many types of media and has
regularly public relations.

In the affective component, most of the respondents were satisfied with the quality of
CD’s, ability in operation, installation, brand, manuals, packaging, warranty, after sale service,
reliability of stores, sales discounts, gifts, salespersons and advertising.

Finally, in the behavior component, the study founded that the respondents probably will

buy and probably will reccommend others 1o buy licensed software.





