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The objective of this study was to study audience attitudes towards and problems
from listening to Tamma Hakin Program from Mass Communication radio station, Chiang Mai.
The 200 samples were collected by convenience sampling. A questionnaire was used to collect
data and the statistic tools used were frequency, percentage and mean.

The results of the study show that most of the respondents were female, 20 — 30
years old, with Bachelor’s degree, and self-employed. They knew about the program by chance
searching. The purpose of listening to the program was for knowledge. Radio is the selected
means to listen to this program.

In terms of the respondents’ understanding of the program, it was found that the first
3 high-rated factors were in the following order: that the program encouraged sustainable
economy and guests had been invited to talk in the program; the program was broadcast live; and
program provided variety of topics including marketing, business administration, finance,
management, production, and organization communication. The 3 high-rated factors that the
respondents misunderstood the most about Tamma Hakin Program were in the following order:
outside activities were organized monthly; there was advertisement in the intervals; and that the

program was broadcast between 16:00-17:00 hrs.

In terms of audience attitudes, it was found that the respondents agreed at the high
level on the following factors, along with the highest ranking sub-factor in each category. For
general information about Tamma Hakin Program, the highest ranking sub-factor was the
program provided knowledge. For program host (D.J.), the highest ranking sub-factor was the
host was friendly to the audience and invited guests. For invited guests, the highest ranking sub-
factor was the guests were from various sectors in business. For program content, the highest
ranking sub-factor was the program was beneficial for the development of business. For outside
activities, the highest ranking sub-factor was that the activities were creative and socially
beneficial.

In terms of audience behavior, it was found that most listeners knew about this
program from accidental searching. They had been listening to the program for more than one
year. The tune-in time was not definite. Most listened to the program in the car and when they
did they listened to the whole program. The purpose of listening was for knowledge and useful
information for their business. Most enjoyed the section with invited guests. The least preferred
section of the program was job vacancy announcement.

The followings are 3 problems faced by the audience of Tamma Hakin Program:
activities were not being well informed; inconvenient broadcast time; and activities were not

interesting.





