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The objective of this independent study was to study consumer attitude towards
copyrighted music compact discs in Mueang Lampang District. The data was collected from
distributing questionnaire to 400 respondents who had bought copyrighted music compact discs.
The data collection took place at a number of music stores in Mueang Lampang District and was
then analyzed using descriptive statistics in the forms of percentage and mean.

The results of the study show that the numbers of male and female respondents were
not much different. Most of them were students between 20-30 years old and carned less than
5,000 baht/month. The most common form of vehicles they used was motorcycle.

In studying customer perception of information, it was found that the highest ranked
factor was the respondents understood that buying copyrighted music éompact discs helped
support artistic creativity. The factor that was ranked at the high level was they believed they
were able to differentiate between the copyrighted music compact discs and the pirated ones by
the following criteria: the copyrighted music compact discs could be identified by their nice
packaging, by being sold at trustworthy music stores, and by their higher price, respectively.
Moreover, most of the respondents realized that copyrighted music stores must have license
granted by the Ministry of Commerce.

In terms of customer satisfaction, most of the respondents were highly satisfied with
copyrighted music compact discs. Product and place were ranked at the high level, while price

and marketing promotion were ranked at the medium level.

In terms of customer behavior, it was found that most of the respondents bought both
the copyrighted music compact discs and the pirated ones. The first influencing factor for buying
the copyrighteél music compact discs was because of their favorite artists. They usually did the
purchasing at department stores, however they did not have any regular music store. They usually
did the purchasing when new interesting albums were being launched. The preferred music was
Thai contemporary songs. The price ranged from 71-100 baht. Moreover, they pointed out that if
they earned extra money, they would buy the same amount of copyrighted music compact discs

and would buy only their favorite artists.





