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ABSTRACT
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This independent study aimed to study the attitude of consumer toward medicine
produced by the Government Pharmaceutical Organization in Bangkok metropolitan. The 400
subject data set were collected through questionnaires. Statistical approaches used in this study
include frequency, percentage, and asthmatic mean.

From this study, the data revealed that most of respondents were female, in the
age range of 21-30 years old, single, education level of bachelor degree and work as private
company employees. Most of them making 20,000 baht/month as average income, and they have
been using medicines from the Government Pharmaceutical Organization.

Regarding cognition element of attitude, the data revealed that most of
respondents were familiar but never purchased medicines from Government
Pharmaceutical. The conversant of respondents to medicines from Government Pharmaceutical
Organization were responded as follows;

The products that respondents had purchased 1 time consisted of analgesic drug,
cough remedies, antihistamines, and antacids.

The products that respondents were familiar but never purchased consisted

of expectorants, laxatives, antiulcerants, anti-flatulents, antibacterials, and antifungals.
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The product that respondents had never heard about consisted of anti-diabetic
agents, diuretics, antihyperlipidemic agents, cardiovascular drugs, antiasthmatics , and gput drug.

Most of respondents received information of medicines from Government
Pharmaceutical Organization through television media.

The opinion element of attitude revealed information that overall opinion were
rated at the middle level; place, price, product and promotion respectively.

The sub-factor of product that ranked highest score as the first priority opinion
level was the products’ international standard.

The sub-factor of Price that ranked highest score as the first priority opinion was
the suitable of price and quality.

The sub-factor of place that ranked highest score as the first priority opinion was
the shops availability of Government Pharmaceutical Organization in Bangkok and Perimeter
area.

The sub-factor of promotion ranked highest score as the first priority opinion
was the consultation providing when customers have problem and call center service.

Concerning the study of behavior trend, information discovered that respondents
purchased medicines by themselves when they were sick and selected medicines by their own
decision. Most of them purchased medicines 1-3 times/month from drugstores near their houses.
The average payment each time was 101-300 baht and the factor affecting purchase decision was
quality of medicine. Most of respondent want to use medicines from Government Pharmaceutical

Organization and want to recommend other people to use the medicines also.





