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ABSTRACT 1 7 1 2 8 O

The purposes of this research were to study: 1) the opinion on Marketing Mix
Factors of the customers who used service payment of Bank for Agriculture and Agricultural
Cooperatives (Chiang Mai Branch); 2) the relationship between personal factors of those
customers and Marketing Mix Factors; and 3) the customers’ problems from using service
payment of the bank. The data were collected by means of questionnaires from 140 bank’s
customers.

It was found that most respondents were females with the age between 21 - 30
years and got bachelor degree. They eamned a salary between 5,001 — 10,000 baht per month.
They worked as government officials or state enterprise employees and used bank service
payment on TA’s, TOT’s and TT&T’s bills.

The respondents’ opinion on Marketing Mix Factor was at a high level in the
following items: places, personnel, appearance, services, and processes respectively. However,
there was a medium level of opinion in promotion and price respectively.

On problems concerning service payment, it was found that the services were very
slow and there were inadequate bank counter officers. There was also not enough bank
advertisement and clear communication with the customers. Moreover, there was less equipment
such as chairs in bank’s service areas and parking lots were insufficient. The communication

systems and computers usually broke down.
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On hypothesis testing between the personal factors and the market factors, it was
found that sex was related with the market factor — price and place. The educational level was
related with price. The age was related with services and appearance. The income was related

with place and appearance. The occupation was related with price, promotion, and appearance.



