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ABSTRACT

171293

This study was aimed at investigating (1) shopping behavior of officials of the Bank
for Agriculture and Agricultural Cooperatives (BAAC) at BAAC Consumer Cooperative, Ltd.;
(2) their opinion on selling goods of Consumer Cooperative, Ltd.; and (3) problems and
recommendations for the improvement of selling goods of BAAC Consumer Cooperative, Ltd.
Simple sampling was used to obtain 240 samples.

The results of the study showed that 50.8% of BAAC officials were females, 50.4%
were 41-50 years of age, 67.9% were married, 67.1% held a bachelor degree or equivalent, 42.1%
were officials of levels 4-7, 41.3% have worked for over 20 years, 35.4% earned at least 30,000
baht per month, and 65% have been members of Consumer Cooperative, Ltd.

The study of their shopping behavior at Consumer Cooperative, Ltd., revealed that
30% of them seldom shopped at the cooperative store, 37.9% shopped there due to traveling
convenience, 68.3% did not have fixed shopping time each month, 37.9% shopped during 12.00-
1.00 p.m, 83.8% spent less than 10 minutes and 260 baht at the store, 64.6% bought beverages,
and 36.4% wanted the store to sell books and magazines.

BAAC officials were found to have a moderate level of opinion on products, price,
place, and promotion.

Problems of selling goods of BAAC Consumer Cooperative, Ltd. were small volumes
of products, low quality products, prices similar to those in other shops, and lack of

advertisements or sale promotion through mass media.
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The recommendations derived from the study were that BAAC Consumer Cooperative,
Ltd. should provide varieties of product groups and brands, prices of some products should be
lower than those in other shops, low prices should be in circulation of all products from time to
time, more public relations should be done on the goods, the store should be modernized, and
members’ products or OTOP products produced by BAAC’s customers should be put on sale.



