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This study aims to study the importance of image in making business with bank
of agriculture and agricultural cooperatives store and the trends of building and developing store
image. The population of the study was selected by accidental sampling from 1,391 bank
employees of agriculture and agricultural cooperatives central office. The questionnaire is used as
the study tools and descriptive statistic data analysis.

The findings of the study revealed that 56.9% of the members were male and age
36 to 45 years old. They graduated in the bachelor degree and they are married. The average of
household member are 3 to 4 members and an average membership period are 1 to 5 years. They
had an average income of 20,001 — 30,000 baht per month and had a monthly expense of 10,001-
20,000 baht per month. The members had satisfaction of the low level of the store in terms of
products, service, facilities and atmosphere of cooperative store Ltd. The members’ opinion for
cooperative promotion is at the lowest level of satisfaction. The members’ opinion for the
cooperatives’ facilities is at the middle level.

The study of the relationship between the image and the participation of the
members' business operation indicated that the relationship of cooperatives products, service,
facilities, sale promotions, convenience and atmosphere of the cooperative store related to the
participation of doing business of the member at the significance level of 0.01 and 0.05. They
suggested that the store should The direction to raise the cooperative shop image is to set the
measurement and the marketing policy in order to increase the competitive potential of products,
service, facilities, sale promotion and image of the bank of agriculture and agricultural

cooperatives shop.
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It also found that the image related to the participation of doing business in using
service at the significance level of 0.01 and 0.05 are the image of the service, the image of the
ficilities, the image of sale promotion and the image of shop’s atmosphere. However, the image of
the shop convenience did not relate to the members’ business operation. The study showed that
the image in all sections related to the participation of doing business in term of the frequency of
using service at the significance level of 0.01 and 0.05. But the study demonstrated that the image
of all sections did not relate to the participation of doing business in term of the cost of the
products at the significance level of 0.01 and 0.05. The result of the study of the relationship
between the image and the participation of doing business in term of the change of using service
showed that the image in all sections related to the participation of doing business in term of the

change of using service at the significance level of 0.01 and 0.05.



