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Abstract

The purposes of the study were: 1) to study the images of Uttraradit Rajabhat
University on the points of view of secondary school students in the following aspects: students’
personality, educational management, public relation, university physical properties and the
overview comparing with other universities; and 2) to compare the images of Uttraradit Rajabhat
University on the points of view of secondary school students in different educational areas and
strands. The sample using sunple random sampling were 220 students. The data were collected
by means of questicnnaires created by the researcher with content validity and reliability of
0.92.and analyzed by SPSS/PC .

It was found that the images of Uttaradit Rajbhat University viewed by the
secondary school both in town and out of town was at a good level on university physical
properties, educational management, public relation and student's personality consecutively.
The overview comparing to other universities was also at a good level,

The mmages of Uttaradit Rajbhat University viewed by the secondary school both
academic and vocaticnal strands was at a goeod level on university physical properties, educational
management, public relation and students' personality consecutively. Also, the overview
comparing to other universities was at a good level.

The images of Uttaradit Rajohat University that were in the first top ten were as
follows; 1) the expertise lectures; 2) the knowledgeable lecturers; 3) the chance offering
university education for local communities; 4) seli-actualization for teachers and lecturers’ ability,
5) the opportunity for local communities to study when comparing with other universities; 6) the

suitability of being a higher education institution; 7) the students' talent and self-confidence;
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8) the convenience of transportation; 9) The state of being local university; and 10) the suitability
of university buildings.

The images of Uttaradit Rajbhal University that were in the lowest 10 were as
follows: 1) the students’ behavior in public: 2) the public relation concerning off campus
activities; 3) the students’ dressing; 4) the service charge on university tuition fee; 5) the public
relation cencemning on campus activities; 6) the service charge on tuition fee comparing with
ather universities; 7} the public relation conceming student entrance; 8) making the students to
have close relationship with guardians and communities comparing with other universities; 9} the
university popularity comparing with other universities; 10) the fairness on entrance examination.

On comparing the opinions of the secondary school students from different
cducational arcas and strands about the images of Uttaradit Rajbhat University, it was found that
the images of Uttaradit Rajbhat University viewed by the in town students and the out of town
students has statistical significance difference at .03 level of confidence. The out of town
secondary school students showed better profile than the in town secondary school students and
the image of Uttaradit Rajbhat University viewed by academic and vocaticnal school students did

not have statisticai significance difference at .05 level of confidence.



