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ABSTRACT

TE 158726

The objective of this research is to study attitude of Chiang Mai University
students towards Miss Thailand's role as a national symbol.

Data are gathered by using questionnaires and interviewing as follows:

1) The study's samples are randomly selected from 200 female students and
200 male students. It is a quantitative analysis.

2) The attitude data were collected by interviewing 22 Chiang iMai University
students. It is qualitative analysis.

According to the study, it is found that most of Chiang Mai University students
agree with Miss Thziland's role as a national symbol. On the other hand, the other group
is not interested in Miss Thailand contest so that it is unable to show attitude towards
Miss Thailand's role as a national symbol.

The study also finds that the attitude depends on student's sex, feculty and

academic subject.





