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ABSTRACT

226421

The objective of this independent study was to study attitudes of working persons between
22-60 years of age in Mueang Chiang Mai District, towards investment in mutual funds. The
samples were 400 in number. The tools used to collect data were questionnaire for general
information and attitudes towards investment in mutual funds, and measurement tools for
knowledge and confidence in mutual fund investment, for opinions of investors towards
marketing mix factors and for investment behaviors. Statistics used in the analysis were
frequency, percentage, mean, standard deviation, T-score, Analysis of Variance and Chi-Square
The results of the study showed that attitudes towards the understanding of mutual funds
were at the high level, with investment experience, gender, age and income being significantly
influential at the level of 0.05. Attitudes towards confidence in investment were rated at the
medium level, with age and income being significantly influential at the level of 0.05. Attitudes
towards marketing mix factors were positive, with income being significantly influential at the
level of 0.05. For investment behaviors, it was found that the questionnaire respondents wanted
to invest in mutual funds in the future, and age and income affected investment behaviors.
Among respondents without investment experience, those with income of 15,000 baht wanted to
.make investmeﬁt the most. And among respondents with investment experience, those with

income of more than 30,001 baht wanted to continue investment.





