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ABSTRACT
174130

The research was conducted to find out 1) demographic characteristics of Thai
tourists touring the Angkhang Royal Agricultural Station. 2) behaviors of receiving public
relations media of Thai tourists touring the Angkhang Royal Agricuitural Station and 3) the
influences of public relations media on Thai tourists decision making in touring the Angkhang
Royal Agricultural Station.

Tﬁe data was collected from questionnaires by accidental random sampling from
225 samples of Thai tourists touring the Angkhang Royal Agricultural Station. The samples were
over 18 years old and stayed less than one night between December 2005 and February 2006.
Data were analyzed for frequency, percentage, mean and standard deviation.

The results were as follows:

The samples Thai tourist consisted of 57.3 percent female and 42.7 percent male
with the ages between 20 and 30 years old. Most of them obtained a bachelor’s degree or
equivalent have theip own business, and earn a monthly income of more than 20,000 baht. Most
of them traveled to Angkhang on their first time.

The public relations media on the whole which most raised the Thai tourists’
awareness was television media. The male tourists had the most awareness for television whereas
the female tourists had the most awareness for magazines. In regard to frequency in exposing to
public relations media, the research found out that the Thai tourists exposed to public relations
media between three and five times a month. Furthermore, the tourists paid attention to the media
with a focus on the form, content, and detail of the media, and the top kind of media the tourists

exposed to was friends and relatives. The male tourists paid the most attention to the Internet
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websites whilst the female tourists were most interested in the person media, i.e. friends and
relatives, and tourists’ guidebooks.

Regarding the tourists’ attention on information provided in public relations
media on the whole, the research found out that the tourists paid the most attention to the person
media such as friends and relatives. The male tourists paid much attention to television media
whereas the female tourists paid the most attention to the person media, i.e. tourism information
officers. For additional information seeking, the research revealed that Internet websites were on
the whole the most interested media. Newspapers were the most searched media for the male
tourists whereas the Internet websites were the most searched media for the female tourists. On
evaluating the decision making on touring the site, the research found out that the person media,
i.e. friends and relatives, was overall the first and most chosen type of media by both male and
female tourists. In addition, the image of the touring site was the first priority that the tourists
took into account for the decision making.

A way in which the public relations media of the Royal Project and that of
Angkhang Royal Agricultural Station should be developed is to produce and distribute more
guiding materials. An Internet website should be created with a homepage that substantially
provides up-to-daté information in various aspects of tourism in the area of the Royal Project.
This also includes developing the movie media and the websites www.doikham.com and
www.angkhang.com and advertisement on television to be more interesting, attractive,
informative, and up-to-date. Training of officers in charge of the publit relations should be taken
into account. Distribution of information must be accurate and reliable. The environment of the
Angkhang Royal Agricultural Station must be developed to improve its image and to promote

tourism in order to meet tourists’ satisfaction.



