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ABSTRACT

179753

The objectives of this research were 1) to study saﬁsfacﬁon of the cooperative’s
members for the service of Rajabhat Chaingmai University Credit Union Cooperative Ltd.; 2)
study the relationship between the cooperative’s members personal factors and their satisfaction
level for the service of the cooperative; and 3) to study problems, obstacles, and solutions
concerning of the service of the cooperative.

Data collection was done by a simple random sampling method using
questionnaires completed by 118 members. The data was analyzed by SPSS/ PC’ program. The
study found that most of the members were female (64.4%), single (54.2%) with 26 — 30 years of
age (27.1%) ard had been the cooperative’s members for 1 — 5 years (65.3%). Their educational
level was bachelor degree (46.6%) and had total incomes ranging from 5,001 — 10,000 baht per
month (63.6%).

The study showed that the members had a high level of satisfaction for the
products (4.009), prices (3.627), location (3.627) and marketing strategies of the cooperative
(3.509). When testing the relationship between the member’s personal factors and the level of
their satisfaction for the service of the cooperatives by chi — square tests, it was found that the
duration of membership corresponded with location factors and marketing factors at a significant
level of 0.05.

Regarding problems and obstacles, the study showed that the members suffered
inconveniences caused by the restriction which allowed the members to withdraw their money
only one time per month, the limited amount of loan allowances, as well as inconveniences in
deposit and withdrawal processes.

It is suggested that the cooperative should learn how to manage the deposit and
withdrawal processes from commercial banks. New technology should be introduced. The staff
should have service mind. Moreover, they should develop the organization’s credibility and
transparency in their administration. About price factor it was found that they should adjust the
interest rate. Regarding location, the cooperative should solve the problem of insufficient ng
space, possibly by finding a new location for the cooperative office. To solve marketing
problems, the cooperative should have news service centre to be responsible for updating

information and increasing channels to communicate with members.





