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ABSTRACT
180626

This qualitative research was conducted to examine: 1) origin and development
of Chiang Mai Community Radio Network; 2) process and preparation of people’s community
radio; and 3) favorable factors and obstacles in setting up community radio in terms of political,
economic, and social aspects.

The methods used in collecting data were documentary research and in-depth
interviews. Purposive sampling of people involved was determined and 16 informants were
identified. Information was analyzed within related frameworks and theories.

The results of this study showed that there were two major factors contributing
to the forming of the Chiang Mai Community Radio Network. One was Article 40 of the 1997
Constitution which provided communication rights to the Thai people. The other was the
violation of people’s rights at the local level.

The. administrative structure of Chiang Mai Community Radio Network had
been divided into 3 periods. The first period (2000-2001) was the founding era. The second
period (2001-2003) was the period of community involvement. The third period (2002-2003)
was the down-sizing of the organization to fit a voluntary system.

The process of capability building of people’s community radio included 4
activities as follows. -

1) Campaigning the people’s rights in communicating.

2) Training grass root people in community radio. The total of 10 workshops

was provided for 195 participants.
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3) Providing on-the-job practice. Chiang Mai Community Radio Network
provided opportunities for trainees to practice with state-run radio stations.

4) Establishing community radio stations. Members of Chiang Mai
Community Radio Network set up and run 6 community radio stations on the basis of community
participation.

There were 3 favorable factors in the preparation for the establishment of
community radio.

Poliﬁcal factor: Article 40 of the Thai 1997 Constitution ensured people’s rights
to media access.

Economic factor: The prices of radio transmitters and equipments had become
affordable.

Social factors: 1) People had been more aware of their communication rights;

2) Community members saw the necessity of setting up community radio; 3) There was
collaboration between academia and people to push for media reform; and 4) There was an
increasing knowledge and understanding of community radio.

Problems in capacity building of community radio were as follows.

Political problems: 1) The interference of various interest groups in the selection
of the National Broadcasting Commission (NBC) slowed down the process; 2) Community radio
was not yet legally accepted; 3) State policy regarding community radio was unclear; 4) Local
politicians made use of community radio; and 5) People working for community radio under
state-run radio stations lack freedom of managing their programs.

Economic problems: 1) Many local entrepreneurs set up the so-called
community radio stations to make commercial profit; and 2) Lack of financial support in
capability building of people’s community radio.

Social problems: 1) Shortage of volunteers; 2) People lack knowledge and
understanding in setting up and running community radio; 3) The majority of people were
familiar with being information-receivers, not information-senders; and 4) The public still viewed
community radio as a source for commercial profits and political gains, not as a channel to

express people’s communication rights.





