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This study aimed to investigate the following: 1) the processing and consumers’
choice behavior decision-making on the biotech and traditional fermented pork sausages; in Chiang
Mai Municipality 2) factors affecting the consumer’s choice decision-making on the biotech and
traditional fermented pork sausages; in Chiang Mai Municipality and 3) problems of consumers’
choice decision-making on the biotech and traditional fermented pork sausages in Chiang Mai
Municipality. The sample groups aged 18 years old and above, living in 4 districts of Chiang Mai
Municipality Nakornping, Mangrai, Kawila and Sriwichai.

Results of the study revealed that consumers realized an the importance of the quality
of biotech sausages most and sausage brands did not effect decision-making on purchasing biotech
sausages. They made a plan before purchasing. Biotech sausages needed most were the ones
wrapped by plastic with the size of 250 grams (medium size). They mostly bought biotech sausages
from big retailers such as Makro, Lotus and Big C.

Factors effecting decision-making of consumers the biotech fermented pork sausages
in Chiang Mai Municipality were marketing factors, distribution channel, price and sales promotion
factors. The marketing factors that effect consumer’s choice were the quality of the product itself,
food safety information found on product labels reflecting the seal of approval from the Office of
Food and Medicine Control, and the taste. The distribution factors effecting the consumer’s choice
were the location and area where the store or vendors were located, the appearance and other
features that reflected the store’s status and credibility and also the service given at the time of
purchase. The price of the product also played an important role in the consumer’s decision —

making. Product price in different stores or distributors was the same. Sales promotion factor that
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reflected production company’s status, it’s trustworthiness and environmental concerns also effected
consumers’ decision-making.

Problems or shortcomings effecting consumers’ decision-making most were the
products packaged in containers without the seal of permission from the Office of Food and Medicine
Control, without information concerning date of production and expiration date. The quality of the
product was also a problem. However, price and distribution channels seemed to impose only a
moderate problem on the decision miming of consumers buying the biotech fermented pork sausages.

Consumers’ decision-making behavior for the traditional type of fermented pork
sausages found indicated that purchases and made for their own consumption needs and importance
was given mainly to the quality of the product. Brand name or production company played a
significant role in the consumer’s choice to buy. There was no pattern on purchase planning and the
most wanted or preferred was the fermented pork sausages that had been packaged with plastic
tube weighing approximately 250 grams which was considered medium size. The products were
purchased mainly from vendors in local markets.

The factors effecting consumer’s choice traditional fermented sausages the most was
the product quality. The product’s food-safety features and approval seal from Office of Food and
Medicine Control with production and expiration date clearly printed or stamped on the product’s
package were what the consumers look for and played a role in their decision to purchase.
Distribution channels such as the location and credited appearance of stores were also important
factors. As far as the price factor, product must be reasonably priced. The production company or
factory’s environmental and health concern also promoted credibility and quality of the product;
another significant factor effecting the consumer’s choice for the traditional fermented pork
sausages.

Problems found most in consumers’ choice to purchase traditional fermented pork
sausages was the product itself. Missing or inadequate labels without the quality seal from Office of
Food and Medicine Control was the main problem, along with inadequate leaking or leaking
product package. Prices that varied from store to store along with distribution channels made stores
do not reach the standard for cleanliness and unorganized display of products were also the factors
that contributed to the problems. Problems concemning sales promotion factors was not enough or

not well-distributed advertisement.
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Compared to marketing factors effecting consumers’ decision-making for both the
biotech and the traditional fermented pork sausages indicated that they were the same, the ratio of
importance, from most to least were as follows: products, distribution channels, prices, and sales
promotion

Suggestions derived from this research were as follows: The manufacture should stress
high priority on the importance of the quality and standards of the product. Production must be
clean and of clean environment with products displaying clear information with products displaying
clear information on the date of production and expiration from the Office of Food and Medicine
Control. Packaging must be made carefully to prevent breakage or leakage. Manufacturers should
be introduced on new technologies that benefit the manufacturing of their products and become
manufacturers who are aware of Good Manufacturing Practice of GMP. Because consumers’ main
concern is the quality of the fermented pork sausages, manufactureré should be concerned about
consumers’ after purchase views and opinions and also develop their business so as to maintain

good relationship with their present or old customers.





