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* The purposes of this research were to study public relations process of non-
smoking campaign focusing on females who smokes and the pro-social communication
approach on non-smoking campaign among Thai females. The research methodology
included a documentary of non-smoking campaign for females, and in-depth interview
with public relation staffs of “Action on Smoking and Health Foundation Thailand™ and
smoking females who live in Bangkok

The result of the research indicates that the public relations process included 5
steps : (1) Study of research and polls , (2) Developing plan includes specifying
objective, indicating target group and creating action plan (3)Developing Media both
air war media and ground war media (4) Organizing seminar and campaign activities
and (6) Evaluating the project.

The pro-social communication approach on non-smoking campaign among
Thai females, the research indicates that (1) Major senders include parents, lover and
celebrity (2) Major messages include health, beauty, love and care, death and sex
appeal; and (3) Communication tools are the internet system, especially viral

communication on social networking sites.
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