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The objectives of this thesis are; to study the construction of 104.5 Fat Radio audience, to
study the audience as consumer, and to study the cultural formation of ‘Dek Naew'. The research
methodologies used are; direct observation and participatory observation, and depth interview of 28
young listeners.

. Fat Radio 104.5 FM broadcasts Thai contemporary music for young listeners. It is different
from other musjc stations in that it has a high percentage of Indie 'm'US.ic such as pop rock frorﬁ émall
and“ independent music labels such“ as Sma.ilroorm‘,' No More Belt.‘Fat Radio also provides a wide
range of cultural programs on fashion, film, short film, book and hand made items in their outdoor
activities for fans.

Fat Radio organizes young listeners through their programs and outdoor activities for their
niche audience. The station has designed alternative programming to create audience participation
and 1o interact with them. Together, they formed the kind of Fat subculture which promoted
independent thinking, differences, and self-identity known as ‘Dek Naew'.

The audiences of Fat Radio are also consumers of programs and products produced by Fat
Radio. They become active audience as well as consumer while participating as loyal fans of the
station and of popular Indie music artists.

More importén‘dy, some of the audiences go further in the way they create and communicate
their subculture.” Their cultural identity is fused by the combination of Fat Radio subcufture ‘Dek

Naew' and their own unique identity.





