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This is a qualitative research with its purpose to study concept and justification of
the television program producer upon the selection of television presentation of home
shopping program, to study form and method of presentation of television home shopping
program, to analyze pattern and characteristic of the moderator and péfsuasive strategy
of program in order to analyze the parasocial relationship on the audience.

The result found that parasocial relationship on the audience can be categorized
into 2 groups:

1. The group without parasocial relationship between the audience and

moderator, this is due to the audience interest emphasizing only on products.

2. The group with parasocial relationship between the audience and the

moderator.

In television home shopping program, parasocial relationship between the
audience and moderator is created very little due to 3 factors; firstly some audience has
already had long-time or frequent experience in home shopping on television, therefore,
they gained more knowledge in media literacy than the group with parasocial relationship.
Secondly, the producer has already realized that it is not necessary and not worthy to
employ well:known people to be moderator and lastly, the decision of the audience is

made by focusing on the product quality rather than the moderator.





