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This research was conducted in attempts to study perception and the factors affecting
perception of work - related image and self presentation of single women from mass media, colleagues
and single women themselves by using content analysis and survey questionnaires. Data were gathered

from 142 pieces of newspaper, 100 single women aged over 27 years old and 100 colleagues.

The results are as follow:

From content analysis of newspaper presentation, mass media tend to present single women as
an entertainer, a sex object, an old maid and an unfulfilled person. While the majority of single women
perceive themselves as a valuable person, not different from others and most of them are happy with their
single status. Regarding the perception of single women from their colleagues, most colleagues feel that
single women have a tendency o change their job very often. On the other hand, they also perceive that
single women is apt and have more time to devote themselves for working than married women. As mass
media and colleagues perceive a single women in a somewhat negative attitude, this makes single
women present themselves the most by impressing their communicator by complimenting or flattering him
or her, and by self - monitoring of their own behavior t0 be in accordance with the expectation of working
society. It is found that single women try fo avoid presenting themselves in any way that can irritate their
communicator, such as, intimidation, etc. As for the factors affecting single women'’s self perception, “line
of occupation” is found to have a statistically significant relationship (at 0.05 level) with single women's
self perception. Namely, single women who work in a line of occupation where there are more men than
women will perceive themselves as having more chances to face sexual harassment while no significant
relationship between ages, educational levels and single women’s perception and\jsrelf-presentation is

found.





