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The objectives of this research were to study: 1) the origin of silver handicrafts

in Wualai village from the past to the present; 2) production and marketing process of silver

- handicrafts in Wualai village; and 3) problems in production and marketing of silver handicrafts

in Wualai village. Data were collected by using structured interviews of eight (8) shop owners of
silver handicraft business in Wualai village.

Results of the study showed that silver handicrafts were implemented as a
household activity and were handed down from their ancestors for almost three generations.
These silver handicraft products were divided into two types: silver and aluminum-plated
products, while silver products were further classified as either decorative or functional items.

Although the production of silver handicrafts still remained as a unique character
of Wualai village in terms of its original talent and production using a hundred percent pure
silver, development aspect focused on the improvement of tools used for producing more quality
products.

On the diverse marketing channels of silver handicraft shops in Wualai village
and products, majority of the products made and then sold consisted of bowls and phan-waen-fah
with emphasis on the production and sale of original and high quality products. No brands or
trademarks were used' on sold products because much higher capital would be needed and .
generally customers had less preference to them. In terms of selling price, main consideration was
usually placed on the production capital which meant that selling price was equivalent to
production capital plus the desired profit. On sales outlet, all products were sold in the owners’
front shop and were not directly exported abroad. No website was used to help in product

“ distribution. In terms of marketing promotion, the shop owners applied direct marketing in order
to provide advice for customers to know more about the product. Several shops were used to
display the products and owners had never advertised their own products using various media
although the government and some private organizations have done some promotional activities.
The shop owners also provided customer relations services based on the customers’ previous
purchases and long time acquaintanceship.

As for the problems and obstacles in each of the aforementioned issues involving
the production and marketing of silver handicrafts of Wualai village, it was indicated that no
serious problems were involved in the production and marketing, but there were some serious

problems in terms of market promotions and sales outlets.





