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The purpose of this research is to study behavioral imitation of Korean culture from
Korean entertainment media among samples of Thai teenagers living in Bangkok and perimeter
area, age between 15-25 years old, who watch Korean dramas, movies, and listen to Korean
music. | separated the research into two sections. The first part was the quality research by
using the interview of the group of eight Thai teenagers. The second one was quantity research by

collecting the questionnaire of 400 people.

The research result was found that most of Thai teenagers exposure to Korean
entertainment media in the medium level. The samples accept the Korean songs the most by
playing them more than two hours a day, everyday. The most important reason of exposure
Korean media is that they like Korean singers and actors. And they have the neutral opinions

about Korean cultures.

Most of Thai teenagers have the imitative behavior from Korean entertainment media in
low level and they imitate Korean fashion in medium level. Actors and singers are the key factor
for Thai teenagers to be imitated and think that it is 0.k, to have plastic surgery to make them look
like Korean superstars. Moreover, Dramas and Movies affect Thai teenagers to try Korean food

and influence them to visit Korea.

The result of hypothesis was found that:

1. The exposure of Korean entertainment media and the imitation of Korean cultures from
the Korean entertainment media are related.

2. The attitude of Korean cultures and the imitation of Korean cultures from the Korean

entertainment media are related.





