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The objectives of this research is to study the development and the effective factors of
the Don't Drink Drama Network and the communication in the network by using the methodology
of qualitative research, The In-depth interview of key informant , non-participant observation and
document analysis were used to get the information.

Research results indicate that :

1. The development of the Don’t Drink Drama Network is divided into three phases. The
first phase is the time of establishment from November 2004 to February 2005. The Don't Drink
Drama Network has been set up with the support from the Thai Health Promotion Foundation, in
an attempt to involve drama groups to help campaign against alcohol abuse. The network is
currently organ"izing plays about alcohol abuse in nine universities. The second phase is the
operation period from 2005 to 2006. The network comprises four members who jointly carried out
the project and created youth groups in each area. The third phase is the development phase
(2007). The net\:\/ork has developed a theatrical course to educate people on how to protect
themselves from drinking alcoholic beverages. The network has also strengthened its works in
the local areas.

2. The six factors that influence the developn}ent Don't Drink Drama Network include
management, internal communication within the network, Relations among the partners, the
continuity of the project, Funding organization and Ethic of Altruism.

3. Communication within the Don’t Drink Drama Network is divided into two parts, which
are communication between the core administration and members of the network and
communication between the network and other funding organizations such as the Thai Health
Promotion Foundation and the Stopdrink Network. In addition, there are two types of
communication. The first type is communication between people via the media such as telephone
and e-mail. The second type is communication between groups such as the meeting between

network members fo discuss the work progress and result.





