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The purpose of this research was to trace back the origin of the god Jatukam-Ram-
Thep, as well as to explore motives, values and beliefs of people in Bangkok Metropolis toward
Jatukam-Ram-Thep amulet. It aiso aimed to study the publicity of the amulet and to find out the
relationship between motives, values, béliefs and the media exposure of people. The data collecting
methods were in depth-interviews and a survey with questionnaires. The researcher interviewed
relevant subjects who are experts in the realm of amulets and charms. Moreover, four hundreds of
examples were asdked to fulfill questionnaires. Then, the data from the previous steps were analyzed

by figuring out the percentage, mean, and Pearson’s coefficient correlations. The results were;

1. Jatukam-Ram-Thep was believed originally a god who protected the Lord Buddha's
relics kept in the Chedi at Wat Phra Sri Maha That Temple in Nakorn Sri Thammarat Province. The
building of the Jatukam-Ram-Thep amulets was meant to provide a charm for general people who
have faith in the god. Besides, the income of the amulet distribution was brought to construct the
City Pillar Shrine of Nakorn Sri Thammarat Province and for public utilities.

2. The media used to publicize information about the amulet comprised of 2.1) mass media
such as televisions, newspapers and magazines 2.2) personnel media such as families, friends and
amulet or charm experts, as well as specialized media such as postures and handbills.

3. The motives towards Jatukam-Ram-Thep amuiet were related to the media exposure

because most people, who have faith in the god, want to overcome difficulties and obstacles in their
lives. The motive in which people agreed with the least was the need to gain wealth. |

4. The values towards the amulet were related to various media exposure, except for
television which had no relation with the public values. It was aiso found that most of the people wish

to succeed in their lives. The value in which examples agreed with the least was the note that being

modern is their pride.





