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Share of TimeT

Share of Time

% Change in

RANK Category
June 2010 June 2009 Share of Time
1 Social Networks 22.7% 15.8% 43%
2_ Online Games 71<0.2% __9.3% 10%
3 |Emal C8a% | 115% 28%
4 Portals 4.4% 5.5% -19%
5 Instant Messaging 4.0% 4.7% -15%
6 Videos/Movies 3.9% 3.5% 12%
7 |seach | 3s% % S
8 Software Manufacturers 3.3% 3.3% 0%
Multi-category
9 2.8% 3.0% 7%
Entertainment
10 Classifieds/Auctions 2.0% 2.7% -2%




AN3NN 1.2 uamsuaudnsnaFuineesd] 1 Facebook ialanlumeunnsan 2552

(checkfacebook.com, 2010)

Rank Country Rate of growth % Ac?:ozjn; y
1 Poland 12.46% 137,900
2 Thailand ) 10.96% 161,300
3 |Portugal 9.81% 80040
4 South Africa 9.25% 189,080
5 Taiwan 7.82% 367,400
6 Romania 7.65% 28,060
7 Germany 754% 350,240
8 Malaysia 7.43% 236,840
9 Indonesia 6.84% 752,640
10 | Iraq 6.72% 6,380
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AN9197 1.3 wamsuiuu lsAuention 50 susuusnaedlng (Alexa.com, 2010)

Multiply.com

AUAL | HQUIBY 2552 | wuN9IAN 2553 AunAn 2553 Aguneiy 2553
1 Google.co.th Google.co.th Google.co.th Google.co.th
> "Hi5.com Live.com Live.com
3 Live.com :
7*4777 éoogle.corn Google.com
5 j G;)oglé.com Hi5.com | Google.com
6 Sanook.com Hi5.com Sanook.cdm
7 MSN.com Sanook.com Sanook.com Hi5.com
8 Pantip.com Yahoo.com Pantip.com Yahoo.com
9 Yahoo.com MSN.com Yahoo.com Blogger.com
10 Mthai.com Pantip.com MSN.com MSN.com
1% Blogger.com Blogger.com Blogger.com Pantip.com
- 7712hﬁ = Kapook.com Mthai.com Mthéi.com Mthai.com o
N {3 777;<ego_c>);c*o—rrt . lvaapook.com Kapook.com
14 Extee‘nv.com Dek-d.com Dek-d.com Wikipedia.org
15 Dek-d.com 4shared.com Manager.co.th 4shared.com
16 Manager.co.th Mediafire.com 4shared.com Manager.co.th
7 71 7‘ | Teenee.com Wikipedia.org Mediafire.com Dek-d.com
18 Wikipedia.org Exteen.com Wikipedia.org Mediafire.com
19 Mediafire.com Manager.co.th Teenee.com Teenee.com
20 4shared.com Teenee.com Exteen.com Exteen.com
wi77_1 | Bloggang.com Bloggang.com Microsoft.com Amazon.com
] *é2¥ - Imeem.com Microsoft.com Travian.asia
23 Microsoft.com Linkbucks.com Weloveshopping.co Microsoft.;6m
m
24 Welove;;(;p;r;é;; | 7V7Veloveshopping.co Bloggang.com Weloveshopping.co
m m m
25 Multiply.com Amazon.com Amazon.com Bloggang.com
26 Ziddu.com

Wordpress.com -
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9l Clicksor.net Linkbucks.com Travian.asia
28 Linkbucks.com Wordpress.com Multiply.com Linkbucks.com
_-—797A = Sl_a;m>zonoéo—ni17 Siamzone.com Wordpress.com Multiply.com
30 Pramool.com Tarad.com Siamzone.com Tarad.com
31 Ohozaa.com Rapidshare.com Truelife.com Siamsport.co.th
32 Ask.com Pramool.com Soccersuck.com Googleusercontent.
com
A33A §i lerh;tic?)gurci:e:c;m Truelife.com Gmember.com Truelife.com
34 Rapidshare.com Soccersuck.com Soccersuck.com Soccersuck.com
35 Wordpress.com Ziddu.com Siamsport.co.th Conduit.com
36 Freel otto.com Siamsport.co.th Rapidshare.com eBay.com
B 37 Soccersuck.com Torrentmove.com Pramool.com Thaiseoboard.com
38 Paypopup.com 1e100.net Thairath.co.th Thairath.co.th
39 Clicksor.com Photobucket.com 1e100.net Ask.com
40 Gmember.com Ask.com Ask.com Ohozaa.com
41 B Amazon.com _;;mown.com eBay.com Siamzone.com
‘-747277”7ﬁthr’;r;ioT/v;c;nu e -_i'hairath.co.th Ohozaa.com Rapids_hare.com
43 Adsrevenue.net Ohozaa.com Clicksor.com Overclockzone.com
44 Siamsport.co.th Travian.asia Ziddu.com Bing.com
45 ?12cafe.com Imageshack.us Narak.com Xtendmedia.com
B 74677 B lrrgqeshackug | ﬂeBay.Com Livesc‘o_r;aic;;ﬁ“ Pantipmarket.com
*_—74_;77 - WTrarrad?.cor;wi 7 Vir*gr};;n:ed_i;gm TLCthai.com Pantown.com
48 Yentad.com Gmember.com Truelnternet.co.th Oknation.com
49 Truelife.com TLCthai.com Pantown.com Pramool.com
50 Narak.com Narak.com Overclockzone.com l.ongdo.com
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AN319% 1.4 UAAINIA Facebook Fanpage 1841nafil Fans 4949 20 dusuusnaading

ﬁuﬁuﬁ Fan page No. of Fans
1 GTH 50,063
V2 0 P sar Gl 43,200
3 Starbucks 27,646
4 Kbank Live 25,651
5 Maxim Magazine 21,451
B ) Ve lng 20355
I 7 - Oishi News Statio;”” ] 18,888
8 Gmember 18,429
9 VIAO Mania 17,803
10 Sony Ericsson 17,629
11 | MajorCineplexGroup T 7430
12 Toyota Yaris 13,804
13 12Call 13,347
14 Amazing Thailand 12,766
15 BlackBerry from AIS 11,444
6 | ThaiAiways 0001
17 Thailand Creative and Design 9,766
18 Club 21 (Thailand) 9,214
19 dtac internet 8,542
20 * Smimoff Experience Thailand 818 |
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Portals 190

Instant Messaging

Videos/Movies
AR 12%
Search
1%
Software Manufacturers
0%
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Entertainment

Classifieds/Auctions

WU 1.3 n9mluanaauaug 191 Facebook Tutlszmalne

3,020,000
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miunweniululaqiiy

Name Description/Focus Date Registration Global Alex
launched Page ranking
Advogato Free and open source Open 128,340
software developers
Amie Street 2006 Open 24,784
ANoDbii Books Open 10,734
aSmallWorld Furopean jet set and social Invite-only 8,583
elite world-wide
AsianAvenue A social network for the Asian 1997 Open
American community
‘w;/\;hl;l;; : 7 Running, Swimming R T O;;en 73,295
7&(5;11ated.com Independent music 2010 Open 25,648
The;\uteurs T Aut;:r‘cinema B Open ~25A6_zg"7 |
Avatars United - Z)_hline ga;T;;s March ‘ H_‘_‘Openirﬁiz)zl,S?S 4
2008
Badoo General, Meet new people, Open to 135
Popular in Europe and LatAm people 18
and older
N “l?:ebo By T 7—Genér—alﬁ L July 2005 Open to 905
people 13
and older
Bigadda Indian Social Networking Site Opento 3176
people 16
and older
BigTent Organization and Open to 34,047
communication portal for people 18
groups and older
(13-18
parental
permission
encouraged
Biip.no Norwegian community 2005-06- Requires 65,176
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01 Norwegian
phone
number
BlackPlanet African-Americans 1999-09- Open 2,350
01
Blogster Blogging community Open 23,485
Bolt.com General 1996 Open 111,069
Buzznet Music and pop-culture 2005 Open 736
CafeMom Mothers Open to 4,333
moms and
moms-to-be
Cake Financial Investing Open 481,922
Care? Green living and social 1998 Open 2,594
activism
CaringBridge Not for profit providing free Open to 4,198
websites that connect family people 18
and friends during a serious and older
health event, care and
recovery.
- CJJE{; . “Moé}lé socul game network, 2007 Open to 46,773
Number 8 US mobile website people 14
and older
Classmates.com | School, college, work and the 1995 Open to 799
military people 18
and older””
Cloob General. Popular in Iran Open 712
CollegeBlender A social media-based online Requires an 553,453
community for college email
students, faculty, and alumni. address
ending in
.EDU
CouchSurfing Worldwide network for Open 3,711

making connections between
travelers and the local

communities they visit.
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CozyCot East Asian and Southeast 2001 Open 38,817

Asian women

CirunA(;hyroll Anime and forums. ._Open 2,328
Cyv;orI(; G;r;ral. Popula} in Soﬁvtir;w 4 - Open 923
Korea.

DailyBooth Photo-blogging site where 2009-02- Open 5,460

users upload a photo every 13
day

" DaiyStrength | Medical and emotional | 2007-11- |  Open 22,054

support community - Physical 04

health, Mental health, Support

groups
| Decayenne |  European and American 2001 | Invite-only 154,733
social elite
delicious Social bookmarking allowing | September Open 255
users to locate and save 2003

websites that match their own

interests
deviantART Art community August 7, Open 97
2000
Disaboom People with disabilities Open 1120512
(Amputee, cerebral palsy,
MS, and other disabilities)
Dol2day Politic community, Social Open 554,616
network, Internet radio
(German-speaking countries)
- Bc;r;t-srt;yln Clubbin&primarin;url;)_g i B Open 19,022
Wili)irarc;;en:l\ji —General (pri_r:arily LV, LT, HU) - Invitation 2:202
only
Flftown Community and wiki around Open, 17,681
Fantasy and sci-fi. approval
needed
| Epernicus Forresearch scientists | | Open 293,955
>_Fo—n;cor‘n i '—For baby boomers N "Open to 27,320 °

people 13
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and older
eSnips General Open 2,017
Experience Life experiences Open 3,452
Project
 Exploroo | Travel Social Networking. Open 209,868
b Fac»(;)goik’ﬁr a hJC»e.neral. February Open to 2
2004 people 13
Years and
up
] AFacepa;g/ ‘7Cenera‘ln. Popula_r_L“Jz In;;;étgr;w 25%50 T
only to
people 18
and older
| Facescom | Bilshteens Open o 120665 |
people 13
and older
Fetlife People who are into BDSM Open to 5,513
people "of
[legal] age
to see adult
content”
* Fillos de Galicia | Galicia and Galician diaspora Open 1630495 |
- F'Trrm}fi;it;- B K/\o;(;;andif\geries 1 2002 Open - 3,916 o
- vl;i{%}r;d;ar An;JﬁyrﬁoLlé (JKEt‘u;ent 7‘-Open ) 352,171‘3 -
Microblogging Website
FledgeWing Entrepreneural community Open to 1,793,990
targeted towards worldwide university
university students students
| Flixster © Movies 2007 | Opento 1018 |
people 13
and older
Flickr Photo sharing, commenting, February Open to 33
photography related 2004 people 13
networking, worldwide and older
(Yahoo! (
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Login)
Folkdirect General June 2010 Open to 19,932
people 16
and older
Fotolog Photoblogging. Popular in Open 227
South America and Spain
Foursquare Location based mobile social Open 4,539
network
Friergsr 7RieQ;i;e(; 77UEEa§e€. é(;lool. Colié;;_; = Open to 10,231
work, sport and streets people 13
and older
Friendster General. Popular in Southeast 2002 Open to 146
Asia. No longer popular in the people 16
western world and older.
No children
allowed
 Frihstuckstrell | General | July2001 | Open | 1253155
 Fubar | daling, an"onlinc bar' for 18 | October Open 9476
and older 2007
Gaia Online Anime and games Open to 1,071
people 13
and older
GamerDNA i C;Jm;ut‘eriaﬁn—rc;vii(rje:oiéa;es 2006705:7 Open h 22,887'77 |
21
Gather.com Article, picture, and video Open 3,974
sharing, as well as group
discussions
77(;yisirc-:omv*< N 7S-c;;:ial network for | GBT - 2008-05- o Openi—i74,664 |
community, Guide for L GBT 16 Global
bars, restaurants, clubs,
shopping
B ﬂG;ani;()»r-ng 7F7amilies, genealogy - ?_00;0“17 Open 5,818 _
16
Gogoyoko Fair play in Music - Social Invite only 119,272-
networking site for musicians while in beta
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and music lovers

Goodreads Library cataloging, book December Open 2,543
lovers 2006
r Google Buz; T 7"7776;1;;?7»” B — _‘Oge—n NA (Alexa only
records data for
second-level
domains)
Gossipreport.co Anonymous gossip Open to 1,245,494 |
m people 16
and older
GovlLoop for people in and around
government
Grono.net ) ~~P&;E--~— Open 2,958
| Habbo | General for teens. Over 31 | opento | esa5
communities worldwide. Chat people 13
Room and user profiles. and older
hi5 General. Popular in India, 2003 Open to 51
Mongolia, Thailand, Romania, people 13
Jamaica, Central Africa and and older.
Latin America. Not very No children
popular in the USA. allowed
Hospitality Club i AH*oskatéili‘y—;gmA LA Open 38,258
Hotlist WWG’eiotSocial Aggregator Opén ;é.241
rooted in the concept of
knowing where your friends
are, were, and will be.
Hub Culture Global influencers focused on | November Invite-only -4.7571 5,308
worth creation 2002
Hyves General, Most popular in the Open 225
Netherlands.
Ibibo o Talent based social Open 695

networking site that allows to
promote one's self and also

discover new talent. Most

popular in India.
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Indaba Music Online collaboration for Open and 55,062
musicians, remix contests, Global
and networking.
IRC-Galleria Finland Open to 3,302
Finnish
speaking
people 12
and older
italki.com Language learning social Open. 29,939
network. 100+ languages. Global.
InterNations International community Invite-only 25,604 [
Itsmy Mobile community worldwide, 206,437
blogging, friends, personal
TV-shows
IWIW Hungary Invite-only 532
Jaiku General. Microblogging. February Open to 15,661
Owned by Google 2006 people 13
and older
JammerDirect.co Creative resource website Open to the 802,536
m General
Public
kaioo General, nonprofit November 386,200
2007
Kaixin001 General. In Simplified Open to the 61
Chinese; caters for mainland General
China users Public
Kiwibox Ge;w—é-?al, For the users, by the 1999 Open to 104,563
users, a social network that is people 13
more than a community. and older
Lafango Talent-Focused media Open global 35,810
sharing site
Last.fm [ Music o 2002 Open to any 310"
age or
gender
LibraryThing Book lovers Open to 4,529




people 13

and older
g—h;;(r;g( e Shared i?\térests. rgg)-t)ies Open to 602,117
people 18
and older
LinkedIn Business and professional May 2003 Open to 29
networking people 18
and older
LinkExpats Social networking website for Open. 1,668,484
expatriates. 100+ countries. Global.
Listography Lists. Autobiography Open 197,009
Livedournal Blogging. Popular in Russia 1999-04- Open 81
and among the Russian- 18 (OpenlID)
speaking diaspora abroad.
Livemocha Online language learning - Open 4,079
dynamic online courses in 35
languages - world's largest
community of native language
speakers.
LunarStorm Sweden Open 65,874
MEETin General Open 173,717
Meetup.com General. Used to plan offline Open to 739
meetings for people people 18
interested in various activities and older
Meettheboss Business and Finance Open 107,180
community, worldwide.
Mixi Japan 2000-10- Invite-only 85
25
‘;Wmiobikade il mobile commur_ﬂ;;UK only Ob; to 1,851,728
people 18
and older
MocoSpace mobile community, worldwide Open to 3,685
people 14
and older
MOG Music Open to 4,221
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people 14
and older
B Moutﬁéhﬁt.com Social NeM;:;;c;;aTmégia, Open 2,545
consumer reviews
Multiply "Real world" relationships. Open to 246
Popular in Asia. Not popular people 13
in the western world and older.
No children
allowed
Muxlim Muslim portal site 2006 Open to 59,099
people 13
and older
MyAnimelL ist Anime themed social Open to 6,096
community people 13
and older
MyChgurich g Chris‘tiia.r;vgh'uirc%;s“ii R Open 94,510
| MyHoritage | family-oriented socialnework | | Open 2953
service
Myl ife Locating friends and family, Open 1,481
keeping in touch (formerly
Reunion.com)
77;My7Cr)ﬂr;;a 77777 *Blogé;g 'mobile bl(;gginé,ﬁ i Open NA (Alé—><a only
sharing photos, connecting records data for
with friends. Global second-level
domains)
MySbéce o Gen;railkh* August Open to o 7172 |
2003 ages 13 and
up.
myYearbook General, Charity Open to age 851
13 and up
and Grades
9 and up
Nasza-klasa.pl School, college and friends. Open 110
Popular in Poland
Netlog General. Popular in Europe, Open to 130
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Turkey, the Arab World and people 13
Canada's Quebec province. and older
Formerly known as Facebox
and Redbox """
Nettby Norwegian Community 2006-09- Open 2,719
14
| Nexopa |  Camada ) Open to 24,071
people 13
and older
201)
| NGOPost | Non-Profit news sharing and Open 70164 ||
networking, mainly in India
Ning Users create their own social Open to 132
websites and social networks people 13
and older
-%Od.r;okla;ssr:lqu 7 .Cor;rxect;/thh old c{éss;nates. kL ;O;;;*W R 9—5
Popular in Russia and former
Soviet republics
OneClimate Not for Profit Social Open to 307,773
networking and Climate People of all
Change ages and
locations
OneWorldTV Not for Profit Video sharing Open 27,434,227
and social networking aimed
at people interested in social
issues, development,
environment, etc. '
Open Diary First online blogging 1998 Open to 39,290
community, founded in 1998 people 13
and older
Orkut General. Owned by Google 2004-01- Open to 43
Inc. Popular in India and 27 people 18
Brazil. "™ and older,
(Google

login)
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OUTeverywhere Gay/LGBTQ Community Open 329,887
PartnerUp Social networking site for Open and 29221
entrepreneurs and small Free
business owners
Passportstamp Travel Open 366,598
Pingsta Collaborative platform for the Invite-only, 1,668,955
world's Internetwork Experts only Internet
Experts
Plaxo  Aggegaor open | 158 |
=7 —F;Ie;yvaihieaT N 44&‘.—\}\;&;5?1, Danish teenagers B Closed N 237305_1 Y
Plurk R Mi‘crrro;blogginé, RSS, rg-Open = 70;2— I
updates. Very popular in
Taiwan
Present.ly Enterprise social networking Open 4,893,711
and micro-blogging
Qapscity | Aabusinessorentedsogial | | Opento | 96847
networking site and a people 16
business directory and older
Quechup General, friendship, dating 2007 Open to 150,757
those over
16
Qzone General. In Simplified Open to the NA (Alexa only
Chinese; caters for mainland general records data for
China users public second-level
domains)
Raptr Video games Open 25,664
Ravelry Knitting and crochet Open 7.811
Renren Significant site in China. Was Open 103
known as ’BJE W (Xiaonei)
until August 2009.
Researchéate éocii’;I gf;tworrk 7fo?£cientiﬁc ()T)en 23,095
researchers
ReverbNation.co Social network for musician Open to 4,422
m and bands people 16
and older
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Ryze

Business

Open 19,839
ScienceStage Science-oriented multimedia Open 26,804
platform and network for
scientists
Scispace.net Collaborative network site for By invitation, 1,231,795
scientists but can
request an
invitation
ShareTheMusic Music Community. Sharing Open 471,712
and listening to music for free
and legally
Shelfari Books 1 m2006- 167 Opén‘— 19.&37v
1
Skyrock Social Network in French- Open 111
speaking world
SocialVibe Social Network for Charity Open 41,927
Something Awful General, Humor Based Open 4,605
Sonico.com General. Popular in Latin Open to 507
America and Spanish and people 13
Portuguese speaking regions. and older
Stickam Live video streaming and Open 2,742
chat.
StudivVZ University students, mostly in Open 316
the German-speaking
countries. School students
and those out of education
sign up via its partner sites
schilerVZ and meinVZ.
StumbleUpon Stumble through websites Open 185
that match your selected
inlerests
N Tagged General. Subject to quite Open 117
some controversy about its e-
mail marketing and privacy
policy
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TalentTrove Online Talent Network Open 21,477
Talkbiznow Business networking Open 283,770
Taltopia Online artistic community Open 52,759
Taringa! General Open to 126
people 13
and older
TeachStreet Education / Learning / Open 61,492
Teaching - More than 400
subjects
_?ravBudidyicom | Travel 2005 Open to o 17.789
people 18
and older
Travellerspoint Travel 2002 Open 11,486
tribe.net General Open 5,706
Trombi.com French subsidiary of 7,283
Classmates.com
- 7Tijrerntri”ﬁ N 75;;6;5;-Abwased university and Invite-only 29; -
High School social network.
Very Popular in Spain
Tumblr General. Micro-blogging, RSS 2007 Open 245
Twitter General. Micro-blogging, 2006-07- Open 10
RSS, updates 15
7 W\/Vkomakfe | WSrociaI Network for Russian- September E)—pgn 35 N
speaking world including 2006
former Soviet republics.
Biggest site in Russia
| \_/;rr;p‘ir(;f}‘erail;sr..cr(; = (;()t;wlc and industrial 1999 Open to 7.577
m subculture users 13
and over
Viadeo Global Social Networking and Open 1,118
Campus Networking available
in English, French, German,
Spanish, Italian and .
Portuguese
N 777\)irb 7 Social network that focuses 2007 - Open r 22,474
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heavily on artists, including

musicians and photographers

F. Vo‘xﬂiﬁd p Blogging v Open 1,319
~“w{l\vliak;;)pa For computer fans that want Open 9,420
to discover new software and
games
Wattpad For readers and authors to Open 13,296
interact and e-book sharing
Wasabi i General " fooe Open 95,188
| WAYN Travel and lifestyle May 2003 Open to 2,974
people 18
and older
WebBiographies Genealogy and biography Open 734,214
WeeWorld Teenagers - 10 to 17 Open to 8,729
ages 13 and
older.
WeOurkamily General with emphasis on Open, 685,337

privacy and security subscription

-based
Werkenntwen |  General, largest German | General aa1
Social Network
weRead Books June 2007 Open 80,233
Windows Live Blogging (formerly MSN Open NA (Alexa only
Spaces Spaces) records data for
second-level
domains)
Wiserkarth Online community space for Open to 77,143
the social justice and people 16
environmental movement”*" and older
Xanga Blogs aan‘"Tnetro" areas 1 Unknown Open 768
T XF\IEA ] Business (;;i;;arily Euro-p;(; Open 269
(Germany, Austria,
Switzerland) and China)
Xt3 Catholic social networking, Open 459,914

created after World Youth
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M37: Social network. (2010). Tudintisviaya 10 AaIAN 2553, unaanun

sponsored advertising

contests)

Day 2008
Yammer Social networking for office Must have 32,993
colleagues company
email
Yelp, Inc. | ocal Business Review and Open 343
Talk
Youmeo UK Social Network (focus on Open 1,680,191
data portability)
Z00.gr Gree-l; Web Meeting point 2004 Open ~E;.OS?
B éro—o;p; [ Z)nline Community for Open to 88,555
Creative Talent (host of brand people 14
and older

http://en.wikipedia.org/wiki/Social_network
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NANUIN U.

BUURBDUDIN

59 wmalulativesde wiuazmsiiavemausedsaniunginssunisaealsuuATee

Fapueaulan

WULFBLANNWDARNIRANEADUUWLLERUNINUAN (Screening questionnaire)

ngounldwidesnnng avly [ insaiuaineuaeiny
1. MUl Vaﬁé‘ﬁ (Account) Facebook (http://www.facebook.com) WAY/YT Twitter

(http://www.twitter.com) vge l?

0 ¢ 1 ldls (g@nnseeuuuuaaunin)
ngunlALATRINNNE LATRIUINE X aslu [] insanudAnautasviny

AUN 1 TeyadIuYAAS

1.1 e

U 1) 18 (] (2) nina

1.2 878

[ (1) Hieendn 131 O 141719 U 3)18-241 [ (4)
25-34 1

O (5)35-441 O (45547 [0 (1)55641  [1  (8)

NNNG1 65 1

1.3 TLALNIANTN

0 () andulsondnmeeulateals. [ (2) fsendAnwneutate/lan.
O (3) Una /eurzrynyn L] (4) By

O 5 Ysynynnvizeganan

1.4 melfiedosedon

[ (1) fnd1 5,000 um (] (2)5,000-10,000 LM

] (3) 10,001-20,000 LW ] (4) 20,001-30,000 LN
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L] (5) 30,001 UM Full

1.5 871N

U (1) dnidewaidan AinAne U] (2) wilnawigaamnadinsonig
U (3) WHNULTENNDU L] (4) A8/MaN1TEIURY

O (5) Fufavily O (6) BupUIATEY o

&un 2 nsldanwmretnadiausaulail (Social network)

2.1 vulduinisadednadianeanlan (Social network) laniludszanting 2 mavula

41NN 198)

] (1) Facebook [ (2) Twitter
Hl (3) Hi5 W] (4) Youtube
O () aweaszy o

2.2 ulirsetradeanssula (Social network) teaaTuneslaluwsazdilang 2 1aan

LWENAIABDLILAED)
O () lndu [l (2) 56 Jusiedian
] (3) 3-4 JusiedUn ] (4) 1-2 TusladUa

0 ) Wildliyndiav
2 3 srpzinannvnuldiiniaasadnadaaneanla (Social network) TnglaRBLARLIY

(L ABNLAENAIADULAE)

] (1) 3 Falugdull [] (2) N1NN91 2 D9 3 Gl
[] (3) 1nndn 1 89 2 Falua ] (4) 30 W% D14 1 F2lu9

UJ (5) 1B8ING1 30 WA

' P 5] ' = Y a [~ .
NTUTLALASBINNNEY LASBINNIEY X ASLUTRIAZUUY NASINVANAALTULRINNUY
Tnsl

(5) MBI AWAIEBENEN (4) wanBiia Wiudos (3) e e (2) e s

(1) unena T fogeengga
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AMNAALIAU

“"lumﬂ‘g@’m Facebook/Twitter 1u...”

1. M liandrandeiuegInain wininageazi

Y e
sruen N lnaiu

2. Mliandregsaniu Tuanunmsaiy

U

3. ManIiduRusnwszndariuegnawsiuin

4. MFUTUATABLAUBINIAILRITHNT AANFANTLEN

tles16

5. msandnTauInddaiuante

U

AAUN 4 LTUNNNAIAN

AMNARALIAU

“luns 4971 Facebook/Twitter Hu..."

1 fugdununis@eatmiadaangduuunily

3. annsananeiuaunAueeiululanseaiuase 16

atauyla

a4 PP . = o
4. Lﬂumnmwumm@@ﬂm Qﬂﬂ‘i&ﬂﬂ@’\ﬂ@\‘lﬂuﬂiﬂd’m

1} o fld'd 1 o o~
W Ao mduwusnisanululanesnuasy

5. ihugduuunisdeansiiudousio

HIUN 5 N9dead1reaulall

AMNAALIAU

“Lun1s 4911 Facebook/Twitter ...

1. AMNNT0AENBAANNFANUATRI TN

v

2. il efgnsansswlanidvaadinnnnianti

3. 18N UARBBNNINANNAA/ANTAN

v

4. AANTODIBNBAANNUNENFBIN1TAD 15

5. Winlagdanantasiaanisnienen lidns
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ANNAALIY 5
“Lunns 194911 Facebook/Twitter ﬁgu..."

1. mmsﬁ‘l%ygmﬂﬂ'z&i’:ﬁﬂﬁﬁuﬁuﬁﬁuQ%uiﬁmimﬂuﬁ

e lauazun g

2. amsnmaunaulHvui

3. ansnReuduedsadenIull

4. anunsoyeasluindied Aues Weteauyla

AU 7 Arsilugouso
 audadiu “ " 5

“Lunislgau Facebook/Twitter 1u...”

AN UFIUAIUBITZ UL

1. AUAIANIITNAUTINNY8Y Facebook/Twitter Az 1ai

#1190 Wnhediamnuin PostTweet 16

v
2. AnAeniaINsdediendunaiy azialeffugnau

U

visaanaz lilaFudennuangnlilisladali

3. AIAIAUI91 Twitter/Facebook Hezuuitinawy/151al4

Tuidanaiia

4. pruarandsdnaziinanauigla/linmalunisdesns

5. AAIANIIdTTULAE A& ATUIRE AUN 99 ELRY

yana Iuilunuauiinade)

= Vg <o =3 . ')
ANNsANDIANNILUdIUAD

6. AnAanIdNuasnsdeansides fnea el

16

7. AuAandadnaziinonganiiudausia

8. AntudrusniuizeaniauAnd i ud Aty

9. AuAIANIIINATHsTALIIANY ADANEMERN 1T TN
P goee ¥ .
ANUALANNT 1 1T lunN38e417 19U Inbox message,
i o P =y v
Direct message #wiudannunsieinsliffianizynng

sy
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10. ALUAIANIIT 1Az AR Az AABTE 8RN

gl X
virairesnunae 16

A2un 8 watulatiuasd@alu

AMNAALIAU

“unsl4a1u Facebook/Twitter 11"

nslgaulauasdanld

y & A4 gy o Py
1 ﬂm’&’\“’]?ﬂL°1|’1DQLW@I‘HQ’]UL],@W@’I’]WL’J@’WIlﬂ’FNﬂ']i‘

——

[y eAnRNane Wlueiu

2. puarnnsnlinulivugUniniiadeuil (Mobile device)

3. Andn T ausinussuuAETeT 1B ANEIG LTy

BUADTIUAALINITIZY (ADSL), 1wdetne 3G s

4. pnainwudiafianana (Error) Tunslden v Tl

ansnidlantinisiaanisld, liasnsnggl/Antels e

v

230

aumwinalulagassdanld

5. dinaziinsligUnwlunisdearndnunlflunisdeans

6. inaziinislidaalunisdeandun 14 lunsdeans

Aol

7 1nazinisldniweaeuluavidednladiun 14 lunns

d9a13

8. yinaziin s lmalulafiaiiouass iy 3D technology,

AR technology s ldlunnsaeans iusiu

9. iininslfdenaumamatulagouy dinnlilunns

#0417 1w wuun Google map lusiu

dquh 9 noRnssuNTdeatseliuwaretinadianesulal (Social network)

9.1 ANla9la

a (=3
AIMNANLUU

“lunnskdeu Facebook/Twitter ...

1. vinuaenalusandenniaadeansfoe

o

2 vinuldanalalusdndrainnasdesansiae
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L= A o e A . . :
3. VI']UNP\‘)'HJL‘D@NNLHWJ”L]ﬂthﬂ’l’]@:ﬁiﬂ&ﬂﬂx‘l?)’ﬂﬂl‘hlLN'&U

vee liluiingson

4. inuianavnslaiasyapevizeiiujdiuiivand e

5. iundnnavideayansiaiesidudousaiudnde

9.2 waAnssuinEInuNIsAAIALaEnIsuanaaluiulafAsatnedianaauladl

ANAALIAY

“unns4a1u Facebook/Twitter 1u...”

5

4

3

2

a = s [ < " as
wpAnssuinganunisaatnlululsArsatnadianaaulan

6. inu “gnla” (Like) Facebook Fan page 138 “AARTN"

(Follow) Twitter AB9ATIABAINRTIAUAINILY

7. N4 “Qnsl'ﬂ"v(Like) Facebook Fan page w38 “RaAN"
(Follow) Twitter 184yAAA lAYAAAUTI (AaThl, A9,

ANNAN 4a%)

8. MU “gﬂl@” (Like) Facebook Fan page Y5 “RARIN"

(Follow) Twitter 2994071111 L3N UTDBIANTLABIANTUTN

9. vinuazwenenatvayuliiien] luATedeves iy
“Qﬂl"%" (Like) Facebook Fan page W38 “RAn1N” (Follow)

Twitter ANV

10. wnvinuiwive e luATed a8l “gnla” (Like)
Facebook Fan page W38 “RARIN" (Follow) Twitter AW

4 e e
INDUAIBLTUNY

1. mnag@uAnviou “gnla” (Like) Facebook Fan

page Wiga “RaRN” (Follow) Twitter L@ Application
P ' P &l bl . | AR
AN inutiuualiun avdasie Application aniuli

WO

12 vuluAnnazaniannig “anla” (Like) Facebook Fan
page Wi “AARIN” (Follow) Twitter AT1AWAY Dauding
auAiuazdalnsnviteds Wsludusineunsunauyinu

NGOG

13. ¥iuganlionalaiazdeduininu Facebook/Twitter
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’ L 2 - } 4 - v ¥ T
14. viwariana windnveanmausiuineudennu ie
Fuadnvinunaas/m@auliuu Facebook Fan page 1ie

wARE/Mention (@) DNUU Twitter

15. a3yl “gnla” (Like) Facebook Fan page Wi
“RaAN” (Follow) Twitler ATIALAT YARR NTDBIANTUAY

i ldaaaugnaa1slu Fan page 1w Wugsean

16. inullANia9adn Facebook / Twitter aztindiaya

auaulaludeyadousiveaing IlAuinnsaais

17. vuAadnlasuvienisnansaitsngat v
Wiin Profile 183 Facebook / Timeline 199 Twitter 189%111

Hludemniay

18. viudeiaznsandeyan liluacuaieasludeys
A7UATBIAULRY LNEUANIRENNIARIAUTE TR 6197

a1adan taeinnisnanm

19. niAMAuA lainuuaeuivey vieremause

WATDTNENLVIL MNUATURRALTY

NORNTTNNITUBNAD

20. MINNIUNUIABTR N A UAUTALINITNLAUAND
Rasviredauansine] iouazdesie Tasmnma niuli

e huAieine e uae I ui

21, UINAIUN LRI N A UAUT LN INNUAAG)
' - e = 1 i G
Azl laminulasaulaauuiia inuasdesa lae

a‘: v lﬂ. < ) v ] o
wuliiewlwATeinensusostui

: o s ¥ A A a \
22 winvihunwuiiulaanduavizetinisiiiaula viou
azderialamumaiuliiiven lueietisaewinunsu

AoeT i

23. MiuyeAsiuiew] eaiuguATaLinissine uu

Facebook / Twitter 1Huilszan

v <3

24 vinwdinlueuuniansnd (review) Audvisaiznig

A7 ANELTINAALBYT U Facebook / Twitter

yszan
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25. MWTEULNIANTNE (review) BUAMTBLTNTRI) A

U1 Facebook / Twitter tilutlszan

26. NUdEUdaANUTALAAIANAATILNEY FTUAWAN

WIBLENN9UY Facebook/ Twitter 1ilutlsyan

0 - dl = v =4 = dl 0 < v Dd‘
27. MUAEUTUIN duAvisetinishvinunanwelaly gau

NIUENY Facebook/ Twitter 1ilutlszan

28, nuldaua1uil auAviratisnisnvinulinanela 14

f@unsuting Facebook/ Twitter 1luilsyan
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UseiRgilinuineninusg
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<N o

wienans anslataany MAedui 2 wqunian w.a. 2529 d1Fansdnuiseu
Uszoudnmwilssidousssuding szauifsondnmneutivuazaeulaeilsadouiony
s un A aniudsdnAnssiessiuliyn sinaugiaanssuanans
N1ATIABNNIAET AWIAINTINUNANE1AY uazAnEiseluszAUNUITUHA 4111019
Uszodniug n1adsinisdszandniug anclinaaians aviaansainmanenae \ie)

W.A. 2552 T1aq11UM19uh U5E niiu a1in









