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The proposes of the media study for “Thaweemitr” Service of Bank for Agriculture and
Agricultural Co-operative (BAAC) were to study the following : (1) relationship between media and
general services;  (2) relationship between media and “Thaweenmitr” Service in the urban opinions; and
(3) recommendations for “Thaweenmitr” services.

In this study, the information consists of both primary and secondary data. The primary
data was collected from 200 Non Purposive Samplings within 1 km. Around Nangleung Branch by using
questionnaire.

It was found that 95% of samples knew products and services from television
advertising and from newspaper advertising, respectively, and samples normally watched media after
working-hours and in their free time. In general, two most favorite advertising were usual creative and
funny advertising. Moreover, most favorite TV programs were news, drama, documentary, variety show
and Talk Show, respectively. Also, the most preferred radio program was music, and the second one was
news analysis. In addition, two most favorite newspapers were the Thairath and the Dairy News.
Interestingly, most samples did not prefer to read magazines.

For “Thaweemitr” Services, 75.9% of samples knew these services through of
television. Advertising board was another media that samples got information about these services, and the
period of time that most samples received information on it most was after-working hours.

In case of general services, including Thaweemitr Service, if was found that
withdrawal and payment services were used most whereas people used other services such as car
insurance and car register less because they mostly paid at the counter service.

Furthermore, 60.7% of samples never used BAAC services and 81.5% never used
“Thaweemitr Service” because they did not know these services, BAAC branch was too far away, and
these services were advertised very little and did not reach the target group. Moreover, BAAC staff
never told them about these services. In addition, most samples thought that “Thaweemitr” Service
counter was difficult to find and there were too many inconvenient process.

In addition, they suggested that advertisement should be done more and the counter
service should be in the public with more than 1 place. Also, they agreed that BAAC should donate
some incomes to social organizations or it should give the prize to people who use “Thaweemitr”

service.





