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This research is aimed for the study of 1) Marketing situation, chilly products,
problems and other obstacles in Chilly Market and 2) Chilly Marketing opportunity in the present.
The researcher has collected and gathered data from various chilly growers, middle traders and
government representatives concerned from Chiangrai, Chiangmai and Phitsanulok province.

Using the complete statistics of sociology research program, results are as follows :-

Majority of Chilly Farmers are in family laboring with growing areas from 1 to 5
rais per family. There are some loans form Agriculture Bank and Village Fund. Sale of green
chilly in 10 kgs. bag is preferable. Buyers are from outside or in the village prices are normally
set by buyers, farmers have less or no negotiation power. Selling tradition usually in the same

form preferably in cash and to the same old group of buyers.

There are two ways of selling used by chilly farmers 1) by own farmer to retail
markets in or out side areas are up country and in Bangkok 2) through the middlemen in or from
outside areas the middlemen then take to the retail / wholesale market in local areas up country.
From three central markets in Bangkok then form Bangkok all chilly will be taken for sale in

other areas upcountry and some exported to foreign markets.





