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This study aimed to investigate the behavior and problems of herbal icecream
consumers in Maung district, Chiang Mai province. The data was collected from 400 samples in
Maung District, Chiang Mai, SPSS program was used to analysis the data.

The findings revealed that majority of the consumers were female, single, and
15-24 years old. They were undergraduate students having monthly income of 5,000-10,000 baht
and they purchased herbal icecream for not more than 500 baht per month. It was also found that
most of the respondents got information on herbal icecream through magazines and journals.
They stated that they purchased herbal icecream because of their eagerness to eat and their friends
participated in decision-making on purchasing herbal icecream. They consumed two scoops of
herbal icecream once a month at the department store.

It was found that there was a relationship between marketing factors and herbal
icecream at a high level in terms of location, sale promotion, product, and price. In case of
problems encountered, it was found that respondents had problems on herbal icecream
consumption; these were less advertisement on herbal icecream, followed by difficulty on

purchasing icecream and few stores selling herbal icecream, respectively.





