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This qualitative research was conducted to examine: 1) mass media consumption
patterns among youth leaders; and 2) perception of various kinds of genders presented in mass media
as well as perception of their own gender identity among youth leaders. This study used purposive
sampling; 42 youth leaders, aged 12-15 years from 6 schools in Chiang Mai province were identified.
Data collection included 1) mass media examination: a literature review of gender presentation
among 5 kinds of mass media was conducted and analyzed: television, internet, radio, printed media,
and movies; and 2) audience examination: early adolescent’s mass media consumption patterns
questionnaire, focus group interviews, and in-depth interviews were used.

The demographic data revealed that 61.90 % of the informants were female, 38.10 %
~ were male, with mean age of 14.9 years, were enrolled in grade7-9, and majority were an only child,
still living with their parents.

Regarding mass media consumption patterns, the study revealed that television was
the most popular media. Most informants preferred consuming media alone, as well as media that
entertained rather than those that were education oriented. Consequently, informants mostly admired
entertainers due to their mass media visibility, physical attraction, and outstanding personality.

As for the mass media examination, in terms of gender presentation, it is found that
mass media constructed and frequently portrayed various kinds of genders and their relationships as

“patriarchy.” Moreover, a few obvious gender characteristics were selected while others were
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eliminated so that the audience could perceive and remember these more easily, even though these
characteristics were not congruent with reality.

In the audience examination, regarding gender perception, the informants perceived
3 kinds of genders in mass media: femininity, masculinity, and “somewhere in-between.” Femininity
fell into three categories: good/decent, evil/sexy, or a smart/working woman. Masculinity was divided
into three categories as well: good/gentle, evil/bad, or a smart/leader man. “Somewhere in-between”
was perceived as a transvestite, gay, and tom boy.

Regarding the informants’ perception of their own gender identity, the study found
that the majority were satisfied with their own gender identity compared to those genders perceived in
mass media, according to three main reasons: 1) awareness that media idealized gender; 2) awareness
that media radically portrayed stereotypical gender; and 3) awareness that media invented
distinguished genders. Merely five informants were not satisfied with their own gender identity
compared to those perceived in the mass media due to: 1) willingness to change their gender identity
so that it was similar to those in mass media such as: good personality, self-confidence, and attractive
physical appearance; and 2) willingness to change their physical appearances. This was due to the
combination between perceptions from mass media and their personal experiences toward the
disadvantages of their gender identity and the advantages of others.

The results of this study suggest that youth who are media literate are able to live
- more wisely in a modemn society that is continuously overwhelmed by changes in mass media.
Youth who are media literate are able to interpret and analyze various kinds of information as well as
genders, which are repetitively constructed and portrayed by the mass media. This skill could
positively affect their gender identity development, resulting in a more realistic character, thus

gaining self-confidence and becoming mature adults.





