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The purposes of this study were to investigate the following: 1) behaviors on
product and service purchasing selection; 2) factors influencing the decision- making of
consumers on purchasing products and services; and 3) problems in purchasing products and
services of consumers at Ruamchok market and Rimping Super Store at Meechok market. Data
collection was conducted by using questionnaires distributed to 325 consumer respondents. The
obtained data were then analyzed by using the Statistical Package for Social Sciences; SPSS for
Window.

Results of the study revealed that most consumers purchasing products and
services at Ruamchok market and Rimping Superstore were female, aged 26-35 years, and had
monthly income of 5,001- 10,000 baht. It was also found that most of them had 3-4 family
members. Findings of this study showed that most consumers purchasing products and services at
Rimping Super Store were bachelor’s degree graduates and they had their own business.
However, consumers purchasing products and services at Meechok market were higher-
vocational certificate on two year diploma holders. The findings also showed that they were
employees of private companies. The following were also found:

1) Consumers mostly selected to purchase products due to their familiarity with
the products. They mostly purchased products and services about 3-5 times a month and they
usually purchases products at 12.00- 17.00. They mostly spent not more than 250 baht in
purchasing products like fresh food and frozen food each time. It was also found that factors on

products, prices and location effected the decision- making of consumers on purchasing products.

However, factors on advertisement, economy, tradition, and competition were on a moderate
level.

2) Most consumers selected to purchase products and services at Rimping Super
Store because of its reliable and good quality products. Most of them purchased products and
services there about 3-5 times a month depending on their available time. They mostly spent
about 251-500 baht purchasing products and services there each time products, prices, location,
and competition condition were a high level of factors influencing customers to make decision to
by products and services at Rimping Super Store whereas a moderate level of factors influencing

customers to buy products and services there were economy and tradition.





