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The objectives of this research were to study behaviors and factors affecting
beer consumption, and the decision making process of the workers in agricultural cool storage
business, and to find appropriate suggestions for the most effective work. The data were collected
from 300 samples from 882 company worker.

The results of the research showed that most of the samples were between 20-24
years old and single. Their average monthly incomes were under 10,000 baht. They had high
school education and working experience of 1 - 2 years.

The studies on the sample behaviors of beer consumption found that most of the
sample chose to drink Chang beer, Singha beer and Heineken beer respectively, according mainly
to the taste. They have consumed beer for 6-10 years. The most popular place they liked to buy
beer was grocery store. They liked to drink 1-2 bottles of beer a time and 2 - 3 times a month.
Before buying beer, the samples compared the price of each brand.

The factors that affected the beer decision making of the workers in agricultural
cool storage business at much degree in buying beer included product, price, place and marketing
promotion.

The decision making process of the workers was that most of them knew the
beer they drink from their friends at much degree. The reason why they drank beer at the first
time was for social purposes. And they chose to drink beer because it was easy to do. Most of

the samples drank beer when they had meetings.

This research would suggest that there should be a campaign to persuade the workers
of agricultural cool storage business to reduce and stop drinking beer and other alcohol, in order

to reduce social conflicts and problems as a whole.





