Q-
153550
aw & ;dv o d' < o Y

msIvuis el daguszasninennu 1) fnyuzuoalszanITNIINITNDY
A & 1Y o = (] o ar -~ o 9
dlouniie TuseniaFoaln 2) wgAnssumslaTurusUMITUDAUNBANUD vofyulu
v o o 1 9/ s =< 9/ - - o o
Siiaisealni 3) msldselemlnzanuiane levesdruswmisueaiipunie Tusania
=y [] 9y o -~ -~ s o P [}
Foalvy 4) HonTTNUYOIRTUFNIUNITUBUUDAUNUD Tudandatroalng uaz 5)

9/ o - o t ' e ' °
dorausuuzlumsdiulpnensusasunie Taogunquéaetnatlseysu 1 133 AU

]
<t \

nag“luﬁuﬁ%’w‘?m%m’lnﬂ 13un sunetiles Sunoiaiin 61nI0UNBI BUNBUIAL HUND
Futhaoe Sunedunsiw sunedusums sunoasvazifa sunemsi sunelyorlsims uaz
SUNDIILA Tﬂu‘l%'uuvaaunwﬁa?wﬁuﬁm’fﬂqﬂszmﬁ\laamﬁﬁ'uuawhummﬂﬁan
AUATAZAITBAUA mm’fumﬁagaﬁsms’m‘le’{uﬁms1zﬁé'whhunsuﬁ1fs‘v§ﬂ
ﬁmé"ums%"uvnaﬁmumﬁm' (Statistical Package for the Social Sciences: SPSS/ PC") m‘iﬁﬁ
1918uA Aundo uazadsvay

Sovazmalsznnsman wudh ndudeaiiumamgunaniunamnode
73 Auiiaz 60 AumEIRY ergmdolszana 40 7 erfusgludunedies fovas 45.12 9y
msfnEszdTaymas Jooas 39.09 dorunIw aANDL AN ABLENAZIN flufiefouny

! s b 4

42.85 Usenouersnmarnvae 18ud Srsrsmstnng gnindansia gsfedauda i

] [
& <

msiuInsentsvane winaudaude ndens 4yumindeadra dmiiduie fiswld
(AU 14,144.7 170 10U

woAnssumsilaiusunemsyeadisuniie nud ndudledivruiens

Shuends Zosas 36.8 Furuniiuingavessioms Jouaz 66.9 HaIzyINNNTAIILYEY

nnnazifoasanunin Sevas 61.7 é‘humqNa‘lums?mmnﬁa'lﬁ'%’minms'lmiq iy

aounisel Yovas 93.2 SIHUAMNYOUTUTNANGUBIIIUNTETHITIAUANINFOUIININ

d‘ ﬂ' 1 L T "l H a : L L]
figaluerfiqaldun sainmmaliiifatulumamiiensuuy F NG INTOINIA 2



153550

wousuaeiu SrasoviinuasuazFunadey $rsouiqunmia $nseuigunmne oz
1 4 [
$2esoviidendenna. Tasliingralumsfusugndinanuniigams wyeugduuuas
b 4 [ [
Fmaiieue senanyeuddiiunonts seuilemvessumsilesiiqa AuANNTUTEY
9o A - o & o b P 3 o
dauiusemsdosdrdunnuseunminaiiqalifesiiqaldun qauanssa lyvass
@ o . o da 04 @ e a °_
aagI¥o Guding auugua A3 1snd uag gunasdy JanTd andAy
anrinelevenlszanunnmssususioms wud ngudletiefinnuimely
o o a d o . '
seRuInn Anddriiuoms AnlszRuiiviuaue tasd umsauesnnuRBINs VBINGUYITY
P < o o o & b 4 o a
fruitaeleszduhunan Sumstssnduiusvessiens Audunarfiesnsima du
Yy a y v d
suuusismsuasdums IfuImsveanming
HAATTNUY0Y 52 FUANITT VTN T INITUBUTBUNTID NUI 1iAKD
asenunnmsiuslussdnnn Sumssuduasifiannuinig fesansenuluszdnhunan
3 [] o o daa = [ 9 d' -
Fnnpealminlumsdniiuida danansznuluszduies Sumanlaouand duns
ynlRamsuaamdeyaiu@n Sumanldsunlamednssuuaziey dwmsi i
ey d! ) : o LY 44 d' U = 4' Y (A wa
Fiaatu fanugunniu tasanansznulussduniesiiq dumsduaiunudulnljinamw
wazdmarwause lumaih dud Tuilgmludialss S8
mstsziiuranisAuinauvesdnaasonsueaiiounile wud ensl
@ d A o ' a4 a ‘3’ [ 4 o & A v P>
Jagiszaesiioinauevmshiiadulu 8 Janiamamionsuuy Tauidoninidiu
-] o o v o o a [
Yszdudify nssnudeaus e fuanmalumsdanngluuusions Taomumsia
{ & a o a a '
swmuenanmi sufumsadiniulnddaduguenludedtu uazunisoauinnn
anuMIeinga
b4 .
ddeeouzlunsSutyenoasvesdan wud gTusudesms IiTinieni
o o LR .’1 - (Y [ %
vumamisel Jnngiiintadiuunuazdiuay Foansldimumseenemaduminasiu

o J ° [} e @ o a 1 9/ a g/ o <t
oind Tasiuauedugluuumsaglinddginasuluiestu aaslemyuasduiios

]

4
WUINDI



153550

This research aimed to study: 1) the audience characteristics; 2) the watching
behavior; 3) the benefits and satisfactions; 4) the impacts and 5) recommendations for watching
the “Mong Muang Nua” TV program in Chiang Mai province. The sample was composed of 133
residents in the broadcasting area of the “Mong Muang Nua” TV program consisting of 11
districts in Chiang Mai province; Muang, Mae Rim, Jom Thong, Hang Dong, San Pa Thong, San
Sai, San Kamphaeng, Doi Saket, Sarapee, Chai Prakam, and Mae Thaeng districts. The
questionnaire was constructed to suit the research objectives and obtained reliability and validity.
The data was analyzed using the Statistical Package for Social Sciences — SPSS/PC+. The
statistics used included average and percentage.

Concerning demographic characteristics, the respondents included 73 females
and 60 males with an average age of 40 years. 45.12% lived in Muang district, 39.09% of them
had a Bachelors degree, 42.85% were single and the other 42.85% married.  Available
occupations were retired officials, contract employees, business owners, financial officers of
Royal Project officers, District Administrative Organization officers, pharmacists, construction
business owners or credit section officers with an average income of 14,144.70 baht per month.

Behaviors on watching of Mong Muang Nhua Television Program, 36.8% of the
respondents were occasionally watched, 66.9% only watched some parts of the program and
61.7% of the audiences received a very clear picture and sound of broadcasting. For the reasons
of watching, 93.2% of the audiences wanted to keep up with updated news and information. The
. ranking of the program schedule from the highest to the lowest preference were upper northern |
general news, weather forecasting news, dairy waming news, agricultural and environmental

news, mental health news and election news. The reasons for the highest preference of watching
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were method of presentation, host of the program whereas the content of the program was the
lowest preference of the audiences. The ranking for host of the program from the highest to the
lowest prefernce were Ms. Nawapon Chaiwan, Mr. Svrachai Ngoenkhomkong, Ms. Narumon
Manwongwijoj and Mr. Kultawat Wattanachot, respectively.

The people’s satisfaction of program watching, there was a high level found in
the host, the content, the community needed response. There was a moderate level of satisfaction
of program reception, the program date and broadcasting time, the program styie and the official
service.

The program on the watching audience impact, it was found that there was a
high level of impact in perception in the audience who wanted to learn new knowledge, the
moderate level for new outlook of lifestyle, the less impact was on changing attitude, seeking for
new knowledge, changing behavior and practice and making life better and happier. The
minimum level impact was on helping people to solve daily life’s problem and urging the others
to follow.

The evaluation of producer’s performance, the program aimed at presenting
news and information of the eight upper northern provinces by selecting important news that
affected the majority of people. There were concepts of program development by increasing of
outdoor program which was the establishment of relationship to the community, and increasing of
the presentation from a real situation.

The recommendations of the program improvement, it was found that the
majority of the audience requested these issues; current events, analysis of the news both the
positive and negative sides, weekend program, news round-up, and use of the northern dialect

speech.





