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There are two purposes of this research. The first one is to study about the
marketing factors in selection of buying dog feed in Muang Minicipality,Lampang.The other
purpose is to study about the problems in this choosing the dog feed. The researcher has selected
the sample group using the random selection instead of the possibility theory. Team have selected
385 people who buy the dog feed at the shop in Muang Minicipality, Lampang.

The result from the questionnaire answers shows that most of themare female in
the age of 21-30. They graduated the Bachelor degree, working as the officers getting 5,001-
15,000 baht monthly. Each person has one pet dog mostly poodle, as a good and loyal friend.

Two marketing factors that related most to the dogs’ mailers decisicion to buy
dog feed are As for the product factor, they chose the products with the nutritious formula which
is suitable for each age of dog As for the price factor, they chose the feed with the reasonable
price. Another one is the distribution factor. It is that there are many brands and sizes of the
product. The other is the promotion factor which is that there is the advertisement through many
kinds of media . They are the factors in the medium level.

In the buying behavior aspect, mostly the feed is the instant one. They got the
information about the feed by asking from their friend who has the same breed dogs. They had
made decision to buy by themselves and the brand bought the most is Pedigree. It is because this
is the brand with many formulas which are suitable for all breeds and ages of dogs. The budget to

“spend each time is 101-500 baht. They bought less than 5 kilos each time and bought twice a
month.

The buying problems which are in the high level are that there is no price tag.
The problems that the feed is fastly expired, and the price is not reasonable and fixed are in the
medium level.

There are some suggestions from this study. In the product aspect, the product
should be improved to satisfy the customer’s need. In the price aspect, the price ought to be fixed
in the reasonable rate. As for the distribution, the shops have to be located not too far from the
community and there should be the P.R. staff to give the information about the product. The
products should have the price tags. As for the promotion aspect, the internet may be used to sell

and promote the products as well as the service.





