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- This study aimed to examine factors affecting Thai tourists’ decision as well as
their problems and obstacles in visiting Chiang Mai province. The samples were 400 Thai
visitors traveling in Chiang Mai province. Statistical methods employed in data analysis were
number, percentage and frequency.

According to the study, it was found that the majority of the respondents
obtained a bachelor’s degree as their highest education. Most of them were female, students,
aged between 20-30 years and gained income less than 5,000 baht per month. Moreover, they
mostly received information concerning tourist destinations from relatives or friends.
Accommodations while they were traveling were largely their relatives or friends’ houses. Most
of them stayed in Chiang Mai for 2-3 days each time and they would travel upon their convenient
time. For the past year, they had traveled to Chiang Mai province for more than 3 times.
Furthermore, with regards to traveling pattern, it was found that they preferred a man-made
tourism product development such as the “House of Hundreds and Thousands of Things” (“Ban
Roi Un Pun Yang”), Royal Flora Ratchapruek, aquarium, Chiang Mai zoo, Chiang Mai Night
Safari, snake farm and butterfly farm. Vehicles for traveling were personal cars. Expenses for
each traveling were up to 4,000 baht. Their traveling group consisted of 1-3 members. The
respondents traveled with their friends and made their own decisions for tour programs. In
addition, factors underlying their decision to visit Chiang Mai province in terms of product were
nature, famous tourist attractions and various types of tourist spots. Secondly, for a cost factor,
expenses including food and traveling cost affected tourists’ decision. Thirdly, in selling
approaches, rapid and convenient communication as well as transportation affected the tourist
visits. Fourthly, for a marketing promotion factor, tourism festivals, tourism expos and provincial
tourism policy affected tourists” decision. Finally, the overall problems and obstacles concerning

visiting to Chiang Mai province were averagely in a moderate level.





