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This study was conducted to investigate behaviours, factors and problems
encountered in the purchase of woman fashion apparel of undergraduate woman students in
Maejo University, Chiangmai province. A set of questionnaires was used as a tool for data
collection from a sample group of 360 undergraduate woman students.

The percentage indicated that most of the respondents usually bought fashion
apparel from general costume shops once per two weeks on the first Saturday of the month.
Moreover, the respondents prefered to buy T- shirts with alphabets on them and dark, white, gray,
brown or cream in colour with 500 baht each time. The reason for the buying preference is the
influence of their friends, they also liked to imitate dressing style of movie stars and singers seen
on television.

The mean also demonstrated that price was the most important market factor
when buying fashion apparel. Therefore, the emphasis on price strategy should be done.

Furthermore, attention should be focused on product sizes.





