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ABSTRACT 237123

This research aims to study the general Marketing and managemerjt for local
vegetable. Call for interview by manufacturers and consumers gather of 200 results found.
Most local farmers sell vegetables to the Local Collection. The producers at the purchase
price is determined by the local vegetable farmers without middiemen ba%gaining power.

Marketing local vegetables showed the collection in the locality were 5 and has
purchased local vegetables for more than five years on how the purchase was that the
collection will contact the manufacturer by phone and to purchase at the source. The need
to produce a collection of cars and equipment. To transport Also be prepared to cash in
working capital due to paying for local vegetable farmers. To determine the purchase
price. The collection of the purchase price based on the expected sale price was. And the
-purchase price of the competition. As well as product quality. Usually the purchase price
from the local vegetable farmers will be more than the expected sale price was 3-5 baht
per kg of product sales. Found that the collection will sell local products through clean
and then the grade separations. The compiler will accept orders from customers via
telephone mostly. The selling price is determined by sales price in the market at that time.
Way for the local vegetable market was local vegetables are sold to local people collect
90 percent while the remaining 10 percent to sell the piece itself and the species in
cultivation next in the coﬂection of the products already purchased. Production will be sold
at the market in Ang Thong province and the remaining Tiger market traders seli to retail
in some provinces.

Problems in the market were major problems are product price slump while

expenses increased and no continuity of government assistance.





