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The purposes of this study aimed at investigating: 1) factors effecting the readers
purchasing of the Koo Sang Koo Som magazine among readers in Chiang Mai province; 2) the
Koo Sang Koo Som magazine perception behaviors of the readers in Chiang Mai province;
3) making use of the Koo Sang Koo Som magazine’s contents among the readers as well as their
suggestions for the betterment of the Koo Sang Koo Som magazine. Respondents in this study
consisted of 200 people obtained by systematic random sampling. A set of questionnaires were
used as data collection. Obtained data were analyzed by using the Special Package for the Social
Sciences Program for finding percentage, mean, and standard deviation. Results of the study were
as follows:

For the socio-demographic characteristics of the respondents, it was found that
most of them were female (73.00 percent), their age range was 21-40 years old, Bachelor’s degree
graduates, single an having an average monthly income of 5,0001-10,000 baht. For the perception
behaviors of the respondents toward the magazine, it was found that they knew about the
magazine because their family members bought it to read at home or dormitory. They had
uncertainty in buying the magazine and they tended to buy the issues that they preferred most. It
was also found that they had been buying the magazine for one year.

They spent the time reading the magazine for one or two days for the purpose of
entertainment. They stated that they preferred to read the weekly prominent columns of the
magazine because of its contents most. Besides, they preferred the author like Mr. Dumrong
Pootarn most.

For factors effecting the purchase of the Koo Sang Koo Som magazine, as a

whole, it was found to be in a moderate level. The factor effecting the purchase of the Koo Sang
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Koo Som magazine were as follows: reasonable price; general change of the current situations;
cultural aspects; convenience; creative matters; responding to needs of the readers; interaction
between the readers and the producer or distributor; and the image of the magazine. For making
use of the contents of the magazine, it was found that the respondents could make use of the
following articles: ‘Suffering Men Clinic”, “Highlight Issue of the Week”, “Couple Law”,
“Miscellaneous” Matters as Viewed by the Wives”, What’s Up”, and “Problems about Sex”,
respectively. Meanwhile, it was found that the respondents could make use of the following
articles on the opinion exchange most: “It’s Worthwhile to Know”, “It’s the Matters of Others,
Not us”, and “Laem Inter”, respectively. The respondents had a highest level of making use of the
following columns in terms of problem-solving in daily life activities : “Responding the Letters
by Damrong”, “Being Clever after Reading the Koo Sang Koo Som Magazine”, and Laem Inter,
respectively Lastly, the respondents had a highest level of making use of the following in terms of
life experience and viewpoint: “Viewpoint of Life Experience”, “The Issue Storics of the
Readers”, and Weary Matters of a Couple Life”, respectively. The respondents were beneficial
from reading the Koo Sang Koo Som magazine in a highest level of frequency in terms of
perception of new knowledge, new viewpoint in earning a living, entertainment, and having
talking topics with friends.

In the case of opinions and suggestions about the magazine, the respondents
had a low level of opinion presentation in the following: designing, writers, contents, form,
presentation, price and convenience, respectively. They also suggested about the following: the
designing of the magazine should be in more modern style; page of column layout should be
placed suitable for easily reading. Placing of interesting issues should be adjusted. Alphabet
characters should be improved in terms of clarity in order to interest the readers. Also, the photos
placed on the cover should be in various forms. The magazine should add more witty remarks or
point of view on the actual situations which is likely to be useful to the readers. Moreover, the
magazine should provide an opportunity for young writers to join with as well as young actors or
actresses. Besides, the magazine should edit the letters or stories in the magazine written by the
readers so that it will be read and understood easily. Lastly, the magazine should place on the

importance of language use of the readers who sent their letters or articles to the magazine





