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The purposes of this research were to investigate Chiang Mai University students’
(CMU students) demographic characteristics, their behaviors in watching Thai films, and factors
affecting their selection in watching Thai films. Survey questionnaires and multi-stage random
sampling were employed with 176 CMU Bachelor’s Degree students. The collected data were

statistically analyzed with the use of frequency, percentage, mean, and standard deviation.

Results of the study showed that the respondents had an average age of 20.25 years
and received an average allowance of 4,275.57 baht per month. Most of them were local people
who lived in Chiang Mai. One-third of the respondents were studying in Faculty of Business
Administration. Almost one-half of the respondents were studying in third year college and more

than one-half of them had grade point average (GPA) between 2.25-2.99.

For the respondents’ watching behavior, most of them watched 1-2 Thai films per
month and tended to go with a group of friends in the afternoon of weekends. They preferred to

watch a comedy film to others and spent money for this activity about 101-200 baht each time.

For factors affecting the respondents’ selection in watching Thai films, the
following were found in a moderate level: types of theatre, sales promotion, lifestyles,

advertisement media, and film production, respectively.

Interestingly, the following first five sub-factors were found to have a high level of
influence toward the respondents’ selection in watching Thai films: film styles, advertisement
media (TV), cleanliness of the theatres, advertisement media (theatres), and sound system of the
theatres, respectively. However, the last five following sub-factors were found to have a moderate
level of influence toward the respondents: film studios, budget spent in film production, trends or

popularity, supporting actors, and film directors.

The first five factors which had no effects toward the respondents’ selection in
watching Thai films were as follows: 1) budget spent in film production, 2) film studios, 3) trends

or popularity, 4) special activities, and 5) size of the theatres.





