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The objective of this study was aimed to investigate decision — making on the purchaée
of toxin free vegetables of temperate vegetable consumers in Muang district, Chiang Mai
province. Sample group of this study were people who purchases toxin free temperate vegetables
at the three branches of the Rimping superstore: Meechoke branch, Nim City Daily branch, and
Nawarat branch. Respondents of this study consisted of 400 people. A set of questionnaires was
used as a tool for data collection. Obtained data were analyzed by using the Statistical Package
for the Social Science Program (SPSS/PC+).

Results of the study revealed that most of the respondents were female, their age range
was 21 - 30 years, married, and Bachelor’s degree graduates. The respondents were Thais and
foreigners and most of the foreigner respondents were American. It’s was also found that most of
the respondents had 4 — 6 family members and they had an average annual income of more than
50,000 baht. They decided to purchase toxin free temperate vegetables based on high level of the
followfng factors: product, price, sale management, politics, law, and social and cultural aspects.
However, factors on marketing promotion, economics, and technology were found in a moderate
level.

The following factors had a highest level of problems encountered in decision — making
on the purchase of toxin free vegetables of the respondents: higher price of toxin free temperate
vegetables when compared to other markets, do not perceive public relations on toxin free
vegetables, the supermarkets are far away, inconvenience to purchase, and uncertainty on the

safety of vegetables





