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The purposes of this study were to investigate : 1) socio-demographic characteristics
of the respondents who watched the documentary program for the honor of His Majesty the King ;
2) their perception behaviors toward the documentary program ; 3 ) the level of satisfaction of the
respondents toward the documentary program ; and 4) the effect of watching the documentary
program of the respondents . Respondents in this study consisted of 224 people living in Muang
“district, Lamphun province who could watch the documentary program for the honor of His
Majesty the King. A set of questionnaires was used as a tool for data collection and then analyzed
by using descriptive statistics for finding frequency, percentage, weighted mean score and
standard deviation.

Results of the study revealed that more than one-half of the respondents (53.13
percent) were female, aged 35.34 years on average, clementary school graduates, married and
students. They had an average monthly income of 7,420.89 baht and they had 2 TV sets per
family on average.

Most of the respondents (89.2 percent) used to watch the program of the
Television of Thailand, Channel 11, Chiangmai Station. They stated that the TV program were
fairly clear in watching and hearing. They regularly watched the newswatch program because
they wantedb to perceive up-to-date information. However, they stated that they occasionary
watched other TV programs. They watched TV programs of the Television of Thailand, Channel

11, Chiangmai Station for less than one hour per day and the watching time was during 8.00-
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12.00 p.m. It was also found that few respondents (10.71 percent) had never watched TV
programs of thé Television of Thailand, Channel 11, Chiangmai Station because they had no time
to watch its TV programs. However, they stated that they preferred to watch TV programs of
channel 7 and they regularly watched soap opera program. The reason that the respondents
preferred to watch TV programs of other TV channels was moderator admiration.

The findings of this study also showed that much less than one-half of the
respondents (18.50 percent) had never watched the documentary program because they had no
time to watch the program. Most of the respondents (81.50 percent) used to watch the
documentary program for the honor of His Majesty the King. They sometimes did not watch it.
They also stated that the program were fairly clear in watching and hearing. They watched this
documentary because of words-of-mouth.

As a whole, the respondents had a moderate level of satisfaction with the
documentary program for the honor of His Majesty the King presented by the Television of
Thailand, Channel 11, Chiangmai Station; particularly on the issue presentation, time and date of
presentation, presentation style, and content presentation, respectively. In conclusion, the
respondents had a lowest level of effect in watching the documentary program for the honor of
His Majesty the King. They agreed to the following : the program promotes people to follow the
King’s path ; the program promotes people to have a better way life ; and the program encourages
people to seek for additional information, respectively. They had a low level of effect on the
following : attitude change ; new vision for earning their lives ; positively behavioral change ; and

perception of new knowledge, respectively.





