201040

a o o ; Y] ¢ A [ a
A33senseil Idagilssasniefnyidnaznadszying wgdnssunis
Wasuvrias Jeseninadenisdaduleveuioludimdanzirvesinreunsivalne

a o d’l 9/ <! A A < 9 s v PRy o
3t lfuvvaevamniuiniesliolumsinudeyaaintinvisunedsinIneduau 400
aify udi llseunana laeldadRAans sainn (descriptive statistics) ttermannud ardes

v b1 1
az aundsarimdn uazAdouuuNInT U NaNSAAYIRLN

o 4 LY { v 1 o - =
anvaznlszmnsendasvosinnounyidiu Ivaiilumand Jeigmae

=

‘]J = Y - =2 1 ar a o A o
FTHIU 35 U FOIUNINAUTAUA NﬂTiﬁﬂBnguizﬂUﬂﬁyﬂﬁﬂi SusinIsusedu

o o o 14 1 & A Qg ¥ =] a
NUANUUVDITT 1!5181?]1!5311']@1& 13,482 unaaiaou NQNﬁHU']ﬂQiUﬂ]ﬂL‘HHB RUN

r Y

[ P 9 J 1 o = ] P @ [ A
NOIUNYINIYTOYUATIUAD ?ﬁﬁjﬂ587;’(»3?11‘14ﬂ'li!ﬂu‘l’n\ﬁ’lﬂ\‘lﬂ’lﬂ'ﬂuﬂ\iﬂ')ﬂwglfﬂ 9 N9

[ .

o 1 o/ ) { 4 1 LY 3 o
wnrou Tasinveuhivaiifiongiind 25 1 01y 25-34 T uazeny 45 Yauliifagilszasalu

]

«
s )

msiuneeufisrlusimiaienisWadeu daueig 3544 1 Hingiszasdifionis
Uszguduyin
wgAnssumsdasudnasveuinneuiisanud nvieufioag Insviminn
o 2 o o 1 a LA a o 1
Fu dszanansara Tue-1 42719 Tagesus1ensdid WnsieHvnl neaail Insvimiges 3
@ [ A r:.l i;l M 1 U = oo =
My Iu dszmanssi Tus-1 9T aaulngflansmstuns neaaiiingnssnaides
'8 A 1 1 v A a 4 Y] =3
senmsAemsutaruuvelszmalneg (o.a..n) orunilsdefiuinniu dszuia 5-10 ud
as { 4 [ o PR @ a o 4 a 3 [ Y
ApANNeU A 112 a1z maniledeRiut Inesy erwiineats 12 s dedilansd

o = 1 1

dnasmunnd 30 wifl erutiasaisdssiniins deusiueyais o.a.m. SIuUHURY

&

- Qsl' ) =3 1
Lﬁauaz 2 33 ﬁl%’nmmuﬂizmm 5-10 4n i’l'aga‘nmu 19 qmmw 1117 AU Iﬂﬂ
Py o b a 9 P = Ja s d ar L o
‘lﬂiUL!WUW‘U%TﬂﬁTQﬂiiWﬁuﬂ'ﬂJ'lﬂ'ﬂfIﬂ umﬂ%eummmwnmu ﬂizmmﬂswﬂm-l

o 4 o a o & o 3 t
2 Tuq Mennuiiune Auladnl¥ fe Google Hinsidruiingsanm sz 2 afade

Yy a 9

A 3 < Qs =) ' ] = o a 9
wou 1dnarulszuia 1-2 2109 ¥ AsY A9 N1SNOUNYI NWIWATUUNT Taad 1w



201040

] s/
finssanmisludassndud Insyagedugnaidesninndi 4 afsedu dnamage
winn 3 %2 Tus dayageiseanisvieanior im wasdums Tasyageluivineds daums

o ¢S' & I o 3 1 o 9 1
‘Iﬁﬂﬂﬂﬂ‘ULWﬂudi IWBUITINIU ﬂﬂ'liﬁﬂﬂﬂﬂﬁ%ﬂ'lm 2 ATIADIU 1‘]5!'3?!11{.!ﬂﬂﬂﬂ'lﬂﬂ’n 1-2
n'l o d' ) c; d‘ G5 = d' o é L4 1 d' d‘d
H21ue dnnagoluisenisvieadion i uaziuie Tasyageluiiaou Fainveunsnd

A a A

J Y a w1 4 o o o a
pguanaefuiingdnssumsdaiuinasanite Insviend dodng FomlsdeRun do

q

=

=) 4 [ s q 4 3 [ a Jd o 1 ]
fingans Aounuy Fotinssams uazdeynnauanaieiy endufedumestiny luwuaay

HANATY

]
o/ 4

] a sld' v & A v a 1 I k]
nneuner 11 Ingldde Insimitionisaaaulavounerlusdan danzien

3 o a ¢ 3 H A a 4 ad 4
Tudumsyud 1 dedumesinludumsmdeyainuin 19deyana @ranides uaziiveugs

¥
o

‘ﬂ' T =Y - 3 WA - o 1 d' :id
INBUIINIIU) Tudumsdssiumaiaen wazvunmsaadulaluszavinn Taginvioaneand

o A

ot 25 T uag 35-44 3 1§doTnasiend 25-34 T WdonilefoRuiuazdodunniiiin 45
1 8wy 1980 Insvienl dofinssamsuasdonisdofiuiiiontsdaduladunis v
wenvnitarieuiisafifiongdindt 25 Y4 desumediin 25-34 V1ddesumesiinuasde
Inssamsiensdadulatunsmdeyaiuiu uazinnesfivaanguerylddeynnaiiie
msdadulodummlszdumaden uazdumsdaduleluszdunn

faduRsganenisveuieriiinadenisdadulaveunsrluimiansienves

T
s 1 4

invisaner Tuszdumn 1Aun s33umd fias luaSvesauludesdu Tusruaam Tusimdng

& adsdaa 4

szndl 29330 anudasansludiIauasniwegaduy s11IMINULALINA szAvUAaIg

=i

T8un Fudnsean ansosdwlusaniansen szoene sutlszua anwouunuma Wi

F 4

o o J & ) [ o 1 v P
W1zt Insdwdt ansisgd Taaduq msuimsvasuazsuInsvInuraeieany?

o 9 ¥ Add g ' o g Y
NITDTIUIYATIUAZAINVIMUBTIUUINNAYIVBILALMNITVUAINUIAYU oAU DY ‘lﬂuﬂ GREEY

v
o

LU (=} o R v P Ao 1 v a o = o
s ag Tnoiledsasganinisveunesninanemsdadulaveuinvieunsiniieyd
13125 3 Tuszdvun 1aun 555u1@ Hasluasvesauludesdu Tusmeaniu Tusiaing
o PPN v Ida ) a a o = s 9 1
auasasluFIanasninidu omsmsdunasin 01y 25-34 U uaz 35-44 1 1dun

555097 fas luasvesauluiedu Tusmaou Tumadag Uszmdl 3833a anuilasasdie

= v da a { @ .3' 1 a a
TudIauazninddu omsmsiuuaziin o1y 451 Iulyl 1dun ss5u9a HasluaTvesnu

Tudestiu Tunaaaru Tusradag Yszmdl 39530 anwasaseludianasninddy

E4 1 ]
anmwanununig i sz Tnsdwdd asisgil Inadug emisansiu fisia uazns

B
Ao A 9

é'lu’JEJﬂ'J'ﬁJﬁzﬂ’Jﬂ%'lﬂl%'lﬂﬂ,'m%Lﬂﬂ']‘llﬂ\i



ABSTRACT

201040

The main objective of this research was to study the demographic characteristics
of Thai tourists including their behavior on media exposure, and factors that affect their decision
to travel in Phayao province. Data were collected by using 400 questionnaire sheets, after which
results were analyzed through descriptive statistics’to determine the frequency, percentage and
mean, weight scores and standard deviation. Results are as following:

Most Thai tourists were female with an average age of 35 years, married and
Were bachelor degree holders. They were either government officers or state employees and had
an average monthly income of 13,482 baht. With majority based in the northern region, these
Thai tourists usually traveled by their personal vehicles. For tourists whose ages were below 25
years, 25-34 years and 45 years and above, their main purpose of traveling to Phayao was for
relaxation. Meanwhile, those with ages ranging from 35 to 44 years traveled to Phayao to
participate in meetings and seminars.

The results on the behavior of Thai tourists on media exposure indicated that
they watched television daily from half an hour to one hour with news and news analysis in
Channel 3 being mostly preferred. The respondents were also exposed to the radio everyday for
half an hour to one hour. Most of them listened to Mass Communications Organization of
Thailand (MCOT) radio on entertainment programs. In addition, Thai tourists read newspapers
for at least 5-10 minutes a day. Their mostly read features were news headlines, and news
analysis in Thai Rath newspaper, and also read magazines, most of which were on entertainment
and the Thai Tourist Magazine, once or twice a week for more than 30 minutes. Aside from that,
they also read brochures/leaflets at almost twice a month each time for about 5-10 minutes with

contents related to health, food and beauty. These brochures/ leaflets were mostly received from
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department stores. Meanwhile, Thai tourists also used the internet from half an hour to one hour
everyday for entertainment purposes especially with Google website. Study respondents also
visited exhibitions for about twice a month, spending almost 1-2 hours during each visit, with
themes usually on tourism, sports and entertainment and which were often held in department
stores. Further results also showed that Thai tourists usually discussed or exchanged ideas with
family members or other relatives four times a day, spending about 3 hours during each
discussion, which was often related to tourism, sports and entertainment and mostly in their
residences. Moreover, they also discussed or exchanged ideas with their friends and colleagues or
for about 1-2 hours for twice a day similarly on tourism, sports and entertainment ana usually in
their working place. When Thai tourists were divided into age groups, results showed differences
in their behavior on media exposure from television, radio, newspaper, magazines, brochures,
exhibits and personal media except internet.

Thai tourists used television to make decision to travel to Phayao at the need
recognition stage, internet at the prepurchase search stage, personal media (relatives, friends and
colleagues) at the evaluation of alternatives stage, and also at the purchase decisions stage.
All these media uses were at high level. Those with ages below 25 years and 35-44 years mainly
used television, age from 25-34 years used newspaper and internet, ages 45 years and up used
television, exhibition materials and newspaper at the need recognition stage while those
belonging to ages below 25 years used internet, ages 25-34 years used internet and exhibition
materials at the prepurchase search stage. Meanwhile Thai tourists with all ages mostly used
personal media at the evaluation of alternatives stage, and also at the purchase decision stage.
All these media uses were at high level.

Factors motivating tourism that were found to highly influence decision to travel
to Phayao province by tourists, consisted of natural character of the area, friendly character of
local people, site antiquity, object antiquity, tradition, way of life, safety of life and asset, food
and accommodation, while moderate influence was exerted by factors such as souvenir items,
occupational value in Phayao, distance, travel budget, quality of road, electricity, water,
telephone, other public infrastructures, information services and services provided by tourist sites,
convenient facilities extended by involved officers and communication delivery. Low influence

was exerted by factors such as entertainment areas. In relation to age groups, factors motivating
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tourism that highly influenced decision to travel to Phayao province for tourists whose ages were
below 25 years included natural character of the area, friendly character of the local people, site
antiquity, object antiquity, safety of life and asset and food/accommodation. For 25-34 and 35-44
years of age, factors consisted of natural character of the area, friendly character of the local
people, site antiquity, object antiquity, traditions, way of life, safety of life and asset, and
food/accommodation. Meanwhile for 45 years of age and above, factors included natural
character of the area, friendly character of the local people, site antiquity, object antiquity,
traditions, way of life, safety of life and asset, quality of roads, electricity, water, telephone and
other public infrastructures, food/accommodation, and convenient facilities provided by involved

staff.





