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The objectives of this study were to investigate needs of consumers and problems
encountered effecting the decision in purchasing organic agricultural products of six market fair
networks of organic agriculture producers in Chiang Mai province including Dara Academy,
Prince Royal’s College, Maejo University, Nakornphing hospital, J.J organic agriculture market
fair, and Land and House village. This study consisted of 260 customer respondents. A set of
questionnaires was used as a tool fér data collection. Obtained data were analyzed by using the
Statistical Program.

Results of the study revealed that most of the respondents were female of 20-30 years
old, single and undergraduate students. They had 3-4 family members. They had a monthly
income of less than 5,000 baht,

The respondents stated that they needed the organic agricultural products to cover four
following aspects. That is, they wanted the product to be certified on toxin free by labeling, the
price to be reasonable, the products to be easily found and to have campaign and advertisement.

With regards to problems encountered, the respondents had a moderate level of problems
towards the decision to purchase the products. The following, which were dissatisfied by the
respondents, included no product varieties, no clear showing price label, less number of days on

the product scales, and no information or advise about organic agricultural products.





