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The objectives of this study were to iﬁvestigate the following: 1) socio-
demographic characteristics of clienteles visiting Tweechol Botanical Garden; 2) behavior on
media exposure and assessment to public relations of clienteles visiting Tweechol Botar;ical
Garden; 3) decision-making process of clienteles visiting Tweechol Botanical Garden; and 4)
marketing communication factors affecting decision-making of clienteles visiting Tweechol
Botanical Garden.

Data collection was done by using a set of interview schedules administered with
180 clienteles obtained by quota sampling. As a whole, the respondents in this study consisted of
90 male and 90 female. There age range fell into 7-70 years old. This study was conducted during
Mafch-April, 2008. Obtained data were analyzed by using the statistical package for finding
frequency, percentage, mean, and standard deviation.

Findings showed that the respondents had an average age of 39.58 years old; the
youngest was 7 and the oldest was 70 years. Most of the respondents were Bachelor’s degree
graduates and company or shop embloyees. They had an average monthly income of 22,046.67
baht. Most of the respondents (97.20 percent) perceived about Tweechol Botanical Garden
through outdoor public relations media (cutout). For the past 1 month, it was found that the
respondents occasionally perceived about Tweechol Botanical Garden through the outdoor public
relations media; particularly when they passed by it. The respondents liked to read details of
products and services as advertised in the cutout of Tweechol Botanical Garden most. However, it
was found that clienteles decided to visit the botanical garden most because they were suggested

by people who used to visit there.

With regards to decision-making process to visit the botanical garden by the
respondents, the following factors influenced the respondents: 1) suggestions of people who used
to visit the botanical garden influenced the respondents” perception; 2) suggestions of people who
used to visit the botanical garden influenced the respondents’ decision-making; 3) suggestions of
people who used to visit the “botanical garden influenced the respondents assessment; 4)
suggestions of relatives influenced the respondents’ decision-making to visit the botanical garden;
and 5) words-of-mouth of relatives who used to visit the botanical garden for more than two
times.

The following marketing communication factors had inﬂuenc/erto,wards decision-
making to visit the botanical garden of the respondents most were: 1) creative thinking on natural
garden; 2) conservation of Lanna style; 3) accessible location of the botanical garden; 4) correct
suggestions of the botanical garden staff; 5) needs.of clienteles such as free of charge for tram
service; 6) social responsibility like exception of entrance fee for children on Children’s day; and

7) reasonable price of entrance fee (60 baht for adults and 30 baht for children).





