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World Internet Usage and Population Statistics

Population Internet Users Penetration
World Regions
(2009 Est.) Latest Data (% Population)
Africa 991,002,342 86,217,900 8.7%
Asia 3,808,070,503 764,435,900 20.1%
Europe 803,850,858 425,773,571 53.0%
Middle East 202,687,005 58,309,546 28.8%
North America 340,831,831 259,561,000 76.2%
Latin America/Caribbean 586,662,468 186,922,050 31.9%
Oceania/Australia 34,700,201 21,110,490 60.8%
World Total 6,767,805,208 1,802,330,457 26.6%

u1: addan7ldeudume fidasialan, fusnan 2009, AuAWNEIUN 5 NEAIAN 2553,

91N http://www.Internetworldstats.com
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sutlszanaan ldanadeTaumanineu nunius 1 2010

Media February 10 | February 09 Diff % Change

v 13,825 12,224 1,601 13.10
Radio 1,374 810 30 3.7
Newspapers 2,159 1,898 261 13.75
Magazines 658 749 -(91) -(12.15)
Cinema 683 601 82 13.64
Outdoor 617 686 -(69) -(10.06)
Transit 327 301 -(26) 8.64

In store 132 118 14 11.86
*Internet 47 26 21 80.77
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Media February 10 | February 09 Diff % Change

Total 14,151 12,979 1,172 9.03
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% of 2009 Full Year Revenues
Digital Video
4%

Rich Media
7% Display/Banner
Ads
22%
:ad Generation
6% TT—
E-mail Sponsorship
1% — 290
— Classifieds

10%
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2010

weluthelawun1sdumesidn (Banner Ad) dsnglanmieusnzululan
Hadui 25 panan 2537 Baluluennaeensem ATET sl www.hotwired.com Tl
wUuWes wuuldmaaun (Fiked Banner) wHnmn1e4 Banner seldfdduaslsuinunssin

3
(Auen Fafifums, 2552, 1. 90) AIFRBEI9NTNT19A9T

PN 1.2

LeUTIne T NN IR WA F IR ATILTA

Have you ever clicked

your mouse right HERE? —

The First Banner Ad
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