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The objectives of this study were to investigate satisfaction of people visiting Chiangmai
zoo, problem condition, suggestions of the people visiting Chiangmai zoo, and guidelines for the
development of Chiangmai zoo. Respondents in this study consisted of 400 people visiting
Chianmai zoo. Obtained data were analyzed by using the Statistical Package for Social Science
Program (SPSS/PC+) for finding frequency, percentage, mean, and standard deviation. The theory

concept on marketing strategy theory or 7 P's was anchored in this study.

Results of the study revealed that most of the respondents were female. Their age range
fell into the age block of 10-20 years. Most of them were undergraduate students and did not earn
income. Their domiciles were mostly in the North of Thailand. Most of the respondents visited
Chiangmai zoo with their families and they used their own vehicles. The respondents claimed
that they had visited Chiangmai zoo before. Their purpose of visiting the zoo was to relax. Most
of the respondents perceived public relations media through radio and television. The
respondents stated that they would visit Chiangmai zoo again. Most of the respondents had a high
level of satisfaction at the zoo in the following 7 aspects: channel distribution, price of entrance
fee, services, marketing promotion, staff, physical ’characteristics, and management process,

respectively.





