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The objectives of this study were to investigate behavior on the selection of cut flowers
purchasing and problems encountered of retailers in Moeng district, Chiang Mai province.
Respondents in this study consisted of 136 florists in Warorot market. A set of questionnaires was
used for data collection and analyzed by using the Statistical Package.

Findings showed that all of the respondents were female. Their age range fell into the age
bracket of 46-50 years. They had an experience in their occupation for 11-15 years with an
average monthly income of 20,001-30,000 baht. They owned their buéiness and they had only one
employee. The respondents stated that they bought cut flowers by themselves. They preferred to
buy both cut flowers and twig varieties from reliable sources or acquaintances. The respondents
usually bought cut flowers during important festivals and they had a plan to buy cut flowers every
day. They bought cut flowers during 03.00-08.00 a.m. For market factor on the selection of cut
flower purchasing of the respondents, it was found that they had a highest level of the importance
in the selection of cut flower purchasing on price ( X =45 7

For problems encountered, the following were found: 1) cut flowers had a high tendency
to be damaged during transportation; 2) an amount of cut flowers which was ordered was not

corresponding to what the respondents obtained.





