210323

aa ¢ A 2 = YRR A Y a
mMsIveaTalidagilszaed iednu1namsdnduladenlyuinisgsne

q

E4 E4
o

= [ %

aguineveslszanay Tuwadunadies SandaosIny iefnuuiefAnuidsaninvesgsne
fhislumsidenldusms Jynwesdoranouus lumsidenlsusmsvsingsfengruinoves
Uszanay luadunelies Janiasoalny 149 300 510 Taoldasnsguaiediauylad
. . o a3 an d 3
19199 ( Non-Purposive Sampling) tazilszanana InelfldsunsuduSegimeada nldlaun
adovaz manud Aundouazdulisauuinasgiu nundnyuzvesdaout LUl
o Y a ” a 3 A ' a o d
dszaumsailumsleuinmasgsfengnune uasitlumweasie Jorgsznang 4145 1 duse
= o 2 g Y =

msfnyIszaulSyanes uszduunige

dusuilatodudunaunisaarauims wuhaulnglianudideyly
fladedruynnansoniinaiumnige sesasunldun fasedrunszuaums  fedodu

a o 3 [ 1 v o ¥ 1% i ) o [

wansman desedrureamenisiadiniie eseduduaiumsvie Jedvdrudnuazma
menm waz Jededusia IanudiAysosaan

dmsvilymassdaouuvuasuamlumsidenldgsnengnuie Taea'll

' 1 T o ~ ] Y g
wuhilymdwenanuarin duilgmiideeunuuasuewldanuiuasssuiigmiiiu
] 14
Pymduauusnndnnadulumslfusmsgsionguune assnvnasgiulumsdaou
nulasaadanue sudmsdannaiesudeyaniomsiuausaunisasedonal Tu
aumsaasenuieanuvsordmiinlden uisngsfengruenisiiszuumsfaauany
& £ .. Y 9 ALyyq ¥ a v Yq Y a
AVN1U8991Y (Job Monitoring) ¥eaneaMuLazMINhn laliusmssudldusnms uaz
nsswaudeyanazanuduniivesmisdutdumsaeduilduinsedisaduaue win
= i ~ § A J ar d 1 o =

AlFusns liansadadenuieanuniodmdififiwes Insdniduda 14 ldusos
aunsafaremdusEnmedeuaaudoyanseAunTvesnus U M NvesusEnau

A Y A Yyq I = A Y a a ¥
auld elvidlduios denldusmsgsnengnuiene i



210429

The study was conducted to investigate the following: consumer decision
making toward legal service firms in Amphur Muang , Chiang Mai province; sitation of legal
business in Chiang Mai; service marketing mixed factor on legal business in Chiang Mai; and
problems encountered in the selection of legal business in Chiang Mai. Respondents in this study
consisted of 300 people obt:ained from non-purposive sampling. Obtained data were ahalyzed by
using the Statistical Packaéé for Social Science (SPSS) for finding percentage, frequency, mean
and standard deviation.

Results of the study revealed that all respondents were male, Bachelor’s degree
graduates, and their age range was 41-15 years. They had an experience in using legal business.
For factors on service marketing mixed, it was found that most of the respondents held the
importance of staff most followed by staff, process, product, sales channel, market promotion,,
physical suggestion, and price, respectively.

For problems encountered, it was found that this business should keep standard
on time management especially punctuality on handling, appointment, and presentation. Also,
Hand to approach attorney or personnel, legal business should supposed to following progress
system of the work (Job Monitoring) of the attorney or officer who service with the user , and
attentive in doing tasks report. If the user can not contact with the attorney or officer, they can

contact with to the legal company for clear information for service user.





